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Lorem ipsum dolor sit amet, consectetuer adipiscing elit. Aenean 
commodo ligula eget dolor. Aenean massa. Cum sociis natoque 
penatibus et magnis dis parturient montes, nascetur ridiculus mus. 
Donec quam felis, ultricies nec, pellentesque eu, pretium quis, sem. 
Nulla consequat massa quis enim. Donec pede justo, fringilla vel, 
aliquet nec, vulputate eget, arcu. In enim justo, rhoncus ut, imperdiet 
a, venenatis vitae, justo. Nullam dictum felis eu pede mollis pretium. 
Integer tincidunt. Cras dapibus. Vivamus elementum semper nisi. 
Aenean vulputate eleifend tellus. 

Aenean leo ligula, porttitor eu, consequat vitae, eleifend ac, 
enim. Aliquam lorem ante, dapibus in, viverra quis, feugiat a, tellus. 
Phasellus viverra nulla ut metus varius laoreet. Quisque rutrum. 
Aenean imperdiet. Etiam ultricies nisi vel augue. Curabitur ullam-
corper ultricies nisi. Nam eget dui. Etiam rhoncus. Maecenas tempus, 
tellus eget condimentum rhoncus, sem quam semper libero, sit amet 
adipiscing sem neque sed ipsum. Nam quam nunc, blandit vel, luctus 
pulvinar, hendrerit id, lorem. Maecenas nec odio et ante tincidunt 
tempus. Donec vitae sapien ut libero venenatis faucibus. Nullam quis 
ante. Etiam sit amet orci eget eros faucibus tincidunt. Duis leo. Sed 
fringilla mauris sit amet nibh. 

Donec sodales sagittis magna. Sed consequat, leo eget biben-
dum sodales, augue velit cursus nunc, quis gravida magna mi a libero. 
Fusce vulputate eleifend sapien. Vestibulum purus quam, scelerisque 
ut, mollis sed, nonummy id, metus. Nullam accumsan lorem in dui. 
Cras ultricies mi eu turpis hendrerit fringilla. Vestibulum ante ipsum 
primis in faucibus orci luctus et ultrices posuere cubilia Curae; In ac 
dui quis mi consectetuer lacinia. Nam pretium turpis et arcu. Duis 
arcu tortor, suscipit eget, imperdiet nec, imperdiet iaculis, ipsum. 

Sed aliquam ultrices mauris. Integer ante arcu, accumsan a, con-
sectetuer eget, posuere ut, mauris. Praesent adipiscing. Phasellus 
ullamcorper ipsum rutrum nunc. Nunc nonummy metus. Vestibulum 
volutpat pretium libero. Cras id dui. Aenean ut eros et nisl sagittis ves-
tibulum. Nullam nulla eros, ultricies sit amet, nonummy id, imperdiet 
feugiat, pede. Sed lectus. Donec mollis hendrerit risus. Phasellus nec 
sem in justo pellentesque facilisis. Etiam imperdiet imperdiet orci. Nunc 
nec neque. Phasellus leo dolor, tempus non, auctor et, hendrerit quis, 
nisi. Curabitur ligula sapien, tincidunt non, euismod vitae, posuere 
imperdiet, leo. Maecenas malesuada. Praesent congue erat at massa.
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  Artists’ Quarter
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ARCHITECTURE & INTERIOR PENTHOUSE SYNDROME

The pull of life above the city, where height reshapes 
how we see, feel, and inhabit the home.

Editor: gestalten
Features: Full color, hardcover,
stitch bound, 256 pages,
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 50 (D)  £ 45  $ 75 (US)
ISBN: 978-3-96704-206-1

Interiors Above the City

R E L E A S E  (EUROPE  &  UK) :  JANUARY  2026
R E L E A S E  ( I N T E R N AT I O N A L ) :  M A R C H   2 0 2 6

High-rise living has a unique allure: the 
view, the distance, the sense of being held 
above it all. Penthouse Syndrome looks at 
how altitude reshapes both architecture 
and the feeling of home. At height, rooms 
behave differently, scale recalibrates, and 
daily rhythms change.

The residences featured here show how 
designers balance structure and emotion in 
spaces detached from the ground. Together 
they reveal something essential about in
timacy, perspective, and how we long to 
live today.

WHAT TO EXPECT
•	 Over 50 residences that show how 

living high above the city reshapes 
space and experience

•	 Striking photography captures interiors 
that range from sculptural statements to 
serene retreats

•	 Commentary reflects on how elevation 
redefines intimacy, scale, and the rhythm 
of daily life
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9  783967  041125

UPGRADE YOUR 
HOUSE
Rebuild, Renovate, and 
Reimagine Your Home

Editor: gestalten
€ 45 (D)  £ 40  $ 65 (US)
ISBN: 978-3-96704-112-5

YOU MIGHT ALSO LIKE
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Transforming 
a Studio 
Into a Fluid 
Living space
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A Place to Call Home (For Now)
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“In a world that loves  

to make things last, 

there’s a unique beauty 

in the temporary. This 

space is a testament to 

that philosophy.”

Whether solo or shared, these everyday moments of 

connection are part of a broader practice of wellbeing.

NEW YORK CITY, UNITED STATES

A HOUSE IN JAPANHOME FOR NOW

Inside Japan’s inventive, offbeat homes where 
the everyday becomes surprising, radical, and new.

An inside look at how the creative community makes 
borrowed spaces feel personal, layered, and alive.

Editor: gestalten
Features: Full color, hardcover,
stitch bound, 272 pages,
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 50 (D)  £ 45  $ 75 (US)
ISBN: 978-3-96704-207-8

Editors: gestalten & Earl of East
Features: Full color, hardcover,
stitch bound, 256 pages,
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 45 (D)  £ 40  $ 65 (US)
ISBN: 978-3-96704-217-7

Lessons in LivingLiving Well Without 
Staying Long

R E L E A S E  (EUROPE  &  UK) :  MARCH 2026
R E L E A S E  ( I N T E R N AT I O N A L ) :  M AY   2 0 2 6

R E L E A S E  (EUROPE  &  UK) :  APR IL  2026
R E L E A S E  ( I N T E R N AT I O N A L ) :  M AY   2 0 2 6

A House in Japan explores the home as a space 
where ideas of dwelling are constantly rei-
magined. In a culture shaped by precision 
and restraint, domestic projects become 
sites of quiet experimentation. These hous-
es privilege clarity over excess, intent over 
display. Rigorous yet flexible, they adapt to 
daily rhythms while proposing fresh ways 
of living.

The book reveals how Japanese homes, 
understated yet radical, show that even the 
everyday can be transformed into some-
thing unexpected.

WHAT TO EXPECT
•	 Over 50 Japanese homes that challenge 

convention and rethink daily rituals
•	 Commentary shows how interiors work 

as quiet laboratories for design and life
•	 Photography captures the mix of re-

straint, ingenuity, and lived depth in 
these spaces

Home For Now explores how to live meaning-
fully in spaces that are not entirely your 
own. In a world shaped by mobility, high 
rents, and fading permanence, it shows how 
a new generation creates home within bor-
rowed walls and between cities.

Case studies reveal how limits inspire 
ingenuity: spaces that feel personal, layered, 
and alive with ritual. Blending essays, pho-
tography, and ideas for everyday life, the 
book is a portrait of adaptability and the art 
of making space—wherever you are, and 
however long you stay.

WHAT TO EXPECT
•	 Case studies of renters and creatives 

who turn temporary spaces into homes 
with character

•	 Insights into adaptability, freedom, 
and the creativity of living without 
permanence

•	 Photography and essays reveal 
how design, ritual, and objects create 
belonging anywhere

EARL OF EAST is a London-based fragrance 
and lifestyle brand founded by Niko Dafkos 
and Paul Firmin. From a market stall to 
a global studio, their work blends design, 
storytelling, and sensory experience, 
creating a world defined by atmosphere, 
community, and connection.
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STILLNESS
An Exploration of 
Japanese Aesthetics in 
Architecture and Design

By: Norm Architects
€ 70 (D)  £ 60  $ 100 (US)
ISBN: 978-3-96704-158-3

YOU MIGHT ALSO LIKE

9  783967  041583
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MENDES  
DA ROCHA  
HOUSE
Positioned side by side on  
a descending hillside in  
São Paulo, the twin houses 
showcase a masterful  
use of in situ concrete and  
a unique modular structure.
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SÃO PAULO  BRAZIL

PAULO MENDES DA ROCHA NEW PERSPECTIVES ON SCANDINAVIAN DESIGN

An architect who reinvented modernism with 
answers for sustainability, civic life, and shared space.

Nordic, reimagined: Muuto sets the tone for interiors 
where tactility meets clarity.

Editors: gestalten & Casa da Arquitectura
Features: Full color, hardcover,
stitch bound, 288 pages,
24.5 × 33 cm, 9 ¾ × 13 inches
Price: € 60 (D)  £ 60  $ 90 (US)
ISBN: 978-3-96704-237-5

Editors: gestalten & Muuto
Features: Full color, hardcover,
stitch bound, 288 pages,
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 60 (D)  £ 60  $ 90 (US)
ISBN: 978-3-96704-234-4

Muuto on New Nordic LivingThe Architecture 
of Possibility

9  783967  042375 9  783967  042344
R E L E A S E  (EUROPE  &  UK) :  JUNE  2026
R E L E A S E  ( I N T E R N AT I O N A L ) :  A U G U S T   2 0 2 6

R E L E A S E  (EUROPE  &  UK) :  JUNE  2026
R E L E A S E  ( I N T E R N AT I O N A L ) :  A U G U S T   2 0 2 6

S A M P L E  C O V E R
S A M P L E  C O V E R

Scandinavian design is shifting. Beyond 
cool restraint, a new language has emerged—
human, tactile, and emotionally clear.

New Perspectives on Scandinavian Design 
positions Muuto at the center of this evolu-
tion, tracing how its collaborations and 
material sensibilities reshape the spaces 
we inhabit. Through photography, essays, 
and dialogue, the book reveals interiors as 
atmospheres and design as a lived experi-
ence—less about objects, more about the 
moods and behaviors they enable.

WHAT TO EXPECT
•	 Muuto as a driver of a new Nordic 

interior culture
•	 Photography and essays that reveal 

design as atmosphere, not just object
•	 A view into spaces where clarity 

meets warmth and presence

MUUTO is a Danish design house shaping 
a new era of Scandinavian interiors. 
By working with designers worldwide, it 
brings clarity, tactility, and presence 
to contemporary living—crafting not just 
objects, but ways of seeing, feeling, 
and inhabiting space.

N
E

W

N
E

W

THE NORDIC HOME
Scandinavian Living, 
Interiors, and Design

Editor: gestalten
€ 50 (D)  £ 45  $ 75 (US)
ISBN: 978-3-96704-168-2

YOU MIGHT ALSO LIKE

Paulo Mendes da Rocha redefined modern 
architecture with an ethos that fused bold 
structural experimentation, social respon-
sibility, and a deep connection to place. This 
monograph celebrates his legacy, offering 
a comprehensive exploration of his most 
influential works while tracing the creative 
processes behind them.

Through drawings, photographs, and 
expert commentary, it presents a vivid por-
trait of a visionary whose ideas transcend 
architecture—and remain strikingly rel-
evant today.

WHAT TO EXPECT
•	 A curated selection of 60 projects 

spanning built, unbuilt, and 
conceptual works

•	 Unpublished drawings, models, 
sketches, and photographs from 
Casa da Arquitectura’s archive

•	 Insights that place his work in 
global debates on sustainability, 
equity, public space, and identity

CASA DA ARQUITECTURA is a leading 
Portuguese institution dedicated to the 
preservation, study, and dissemination 
of architectural culture. As the official 
custodian of Paulo Mendes da Rocha’s 
archive, it plays a vital role in safeguarding 
his legacy and making his work accessible 
to scholars, practitioners, and the public.

9  783967  041682
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Christopher Masson’s Garden

Clapham, London, U.K. Christopher Masson

Four Decades of Evolution

36

42
Top Caption Da sum autem quis eos dolum imenes miliand aeseque nobitatem.

Right Nonsequis sit quidipi enihiliquam quostorum ditem volenimus qui sit maionsequi.

“Not every plant works  
in every place. The plant 
will let us know where  
it wants to be, where it 
will thrive. All we need  
to do is pay attention.”

201Eltham Cottage

Eltham, Australia
by Michael R. Young A Cinematic  

Sanctuary

COTTAGECORE GARDENS

An intimate look at gardens that embody the rural 
dream and bring it fully to life.

Editor: gestalten
Features: Full color, hardcover,
stitch bound, 288 pages,
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 50 (D)  £ 45  $ 75 (US)
ISBN: 978-3-96704-205-4

A New Take on 
Living Landscapes

R E L E A S E  (EUROPE  &  UK) :  MARCH 2026
R E L E A S E  ( I N T E R N AT I O N A L ) :  A P R I L   2 0 2 6

Cottagecore Gardens picks up where the previ-
ous book Cottagecore left off, shifting from 
interiors to the outdoor spaces that frame 
and sustain them.

Courtyards, edible plots, meadows, and 
off-grid enclaves reveal a logic shaped by 
time and care rather than design rules. 
Loose borders and self-seeded paths speak 
to gardens that evolve with time and use. 
Together they embody a broader cultural 
turn toward slower, more intentional living, 
where the garden becomes refuge, resource, 
and extension of home.

WHAT TO EXPECT
•	 Over 50 gardens that celebrate authenti

city and atmosphere over perfection
•	 Essays explore the rhythms, rituals, and 

regional influences shaping each space
•	 Photography captures the poetic details 

of seasonal change and natural texture

COTTAGECORE

Explore the timeless charm of rural homes 
reimagined for modern living.

Editor: gestalten
Features: Full color, hardcover,
stitch bound, 256 pages,
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 50 (D)  £ 45  $ 75 (US)
ISBN: 978-3-96704-192-7

New Countryside Living

In an age where cities swell and hum with 
endless demands, a quiet exodus is unfold-
ing. Fueled by a yearning to escape the pres-
sures of modern life, a new generation 
trades urban density for open skies, slower 
rhythms, and homes shaped by something 
more intentional.

Though rooted in rural settings, these 
spaces carry the imprint of their inhabit-
ants’ cultivated sensibilities—expressions 
of a design language shaped by urban influ-
ences. Tethered to their historic bones and 
quirks, these homes demand reconsidering 
what it means to live and occupy space—
revealing themselves far more beguiling 
than purely ideal.

This book ventures into the heart of the 
Cottagecore lifestyle, assembling a portrait 
of interiors crafted by urban exiles with a 
knack for making even the most die-hard 
city dwellers dream of staking their claim 
to a quiet patch of land.

9  783967  041927 9  783967  042054

THE AVANT GARDENS
Visionaries and Gardens 
Beyond Wild Expectations

Editors: gestalten &  
John Tebbs
€ 45 (D)  £ 40  $ 65 (US)
ISBN: 978-3-96704-096-8

SUBLIME HIDEAWAYS
Remote Retreats 
and Residences

Editor: gestalten
€ 50 (D)  £ 45  $ 75 (US)
ISBN: 978-3-96704-091-3

YOU MIGHT ALSO LIKEYOU MIGHT ALSO LIKE

9  783967  0409689  783967  040913

N
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W
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102 103

LES ARCADES  
& LES TEMPLES  
DU LAC

ST.-QUENTIN-EN-YVELINES  FRANCE

In a scheme that architectural critics have dubbed  
a “Versailles for the masses,” Bofill draws on classical 
themes to create low-cost housing in France.

1982 & 1986

Some 25 kilometers (16 miles) west of Paris—and not all that  
far from the Palace of Versailles, as it happens—Saint-Quentin-
en-Yvelines is one of five towns created in the mid-1960s in  
a bid to curb the expansion of France’s major cities. In the 1970s, 
a time of harsh economic decline, Paris faced an unprecedented 
housing crisis, and the government enlisted the services of the 
Ricardo Bofill Taller de Arquitectura to quickly and cheaply create 
a substantial number of low-cost homes at Saint-Quentin. The 
timing could not have been better for the architect. Somewhat 
disillusioned by the mixed reception of his firm’s utopian  
“city spaces” of the 1960s and feeling the effects of the reces-
sion himself, Bofill was looking for new ways to reinvigorate his 
practice. He still believed it was possible to create successful 
communal living spaces for the masses, but he was seeking an 

A sketch from an 
aerial viewpoint 
shows how Les 
Arcades flank one 
edge of an arti-
ficial lake, with 
the imposing Le 
Viaduc jutting out 
into the water.

178 179

EXPERIMENTAL, 
SPHERICAL HOMES 
Bolwoningen (Sphere Houses) 
Dries Kreijkamp 
 ’s-Hertogenbosch, Netherlands

 This cluster of mid-1980s spherical dwellings 
challenges conventional housing norms. The 
compact layouts and unique domes create a 
unique living experience. Moving through space 
feels like inhabiting a futuristic dream, with the 
curved walls and porthole windows shaping light 
and perspective in surprising ways. The neighbor -
hood radiates a playful energy, where imagination 
takes precedence over tradition, and each home 
feels like a personal statement carved into a new 
kind of habitat for the Netherlands.

WESTERN & NORTHERN EUROPE

THE NEW MEDITERRANEAN
Homes and Interiors 
Under the Southern Sun

Editor: gestalten
Features: Full color, hardcover,
stitch bound, 288 pages,
22.5 × 29 cm, 9 × 11 ½ inches
Price: € 45 (D)  £ 40  $ 65 (US)
ISBN English: 978-3-89955-981-1

ISBN French: 978-3-96704-016-6

CÔTE D’AZUR LIVING
The Residences and Interiors 
of the French Riviera

Editor: gestalten
Features: Full color, hardcover,
stitch bound, 272 pages,
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 45 (D)  £ 40  $ 65 (US)
ISBN: 978-3-96704-030-2

CABIN FEVER
Enchanting Cabins,  
Shacks, and Hideaways

RICARDO BOFILL
Visions of Architecture

9  783967  040890

CONCRETE JUNGLE
Tropical Architecture 
and its Surprising Origins

Editor: gestalten
Features: Full color, hardcover,
linen quarter-binding, stitch bound, 
304 pages, 24.5 × 33 cm, 9 ¾ × 13 inches
Price: €60 (D)  £ 55  $ 90 (US)
ISBN: 978-3-96704-089-0

Editors: gestalten & Harriet Thorpe 
Features: Full color, hardcover,
stitch bound, 272 pages,
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 60 (D)  £ 55  $ 80 (US)
ISBN English: 978-3-96704-178-1

ISBN French: 978-3-96704-185-9

9  783967  041781

9  783967  041859

THE MEDITERRANEAN HOME
Residential Architecture and 
Interiors with a Southern Touch

CONCRETE, MON AMOUR
The Raw Imprint of Modernism

MODERNIST ICONS
Midcentury Houses and Interiors

Editor: gestalten 
Features: Full color, hardcover,
stitch bound, 288 pages,
24.5 × 33 cm, 9 ¾ × 13 inches
Price: € 50 (D)  £ 45  $ 75 (US)
ISBN: 978-3-96704-076-0

9  783967  040760

9  783967  041194

Editor: gestalten 
Features: Full color, hardcover,
stitch bound, 320 pages,
24.5 × 33 cm, 9 ¾ × 13 inches
Price: € 60 (D)  £ 55  $ 80 (US)
ISBN: 978-3-96704-119-4

AMERICAN ICONS
The Architecture of the United 
States: Visions and Defiance

AMERICAN ICONS VOL. 2
The Architecture of the United 
States: Elegance and Progress

9  783967  041552

Editors: gestalten & Sam Lubell
Features: Full color, hardcover,
linen quarter-binding, 288 pages,
24.5 × 33 cm, 9 ¾ × 13 inches
Price: € 60 (D)  £ 55  $ 80 (US)
ISBN: 978-3-96704-155-2

Editors: gestalten & Ricardo Bofill
Features: Full color, hardcover, 
linen quarter-binding, 
multiple paper stocks, 300 pages,
24.5 × 33 cm, 9 ¾ × 13 inches
Price: € 60 (D)  £ 60  $ 90 (US)
ISBN: 978-3-96704-202-3

9  783967  042023

Ricardo Bofill changed the course of 20th-century ar-
chitecture with his revolutionary visions for urban 
form and his radical concepts of shared space and al-
ternative living. This book is the most comprehensive 
monograph on his work, featuring striking photography, 
archival materials, and personal reflections that affirm 
his lasting relevance.

“Bofill is considered among Europe’s seminal postmodernists.” 
THE NEW YORK TIMES STYLE MAGAZINE

Once hailed as icons of radical experimentation, the 
concrete structures of the mid-to-late 20th century 
continue to stir both admiration and debate. Concrete, 
mon amour unpacks the intricate narratives embedded 
in these architectural masterpieces.

“The publication is both a visual archive and an invitation 
to reconsider the impact and relevance of architectural 
modernism today.” DESIGNBOOM

Editors: gestalten & Stefano Perego
Features: Full color, hardcover,
stitch bound, 240 pages,
22.5 × 29 cm, 9 × 11 ½ inches
Price: € 50 (D)  £ 45  $ 75 (US)
ISBN: 978-3-96704-201-6

9  783967  042016

Editors: gestalten & Sam Lubell
Features: Full color, hardcover,
linen quarter-binding, 288 pages,
24.5 × 33 cm, 9 ¾ × 13 inches
Price: € 60 (D)  £ 55  $ 80 (US)
ISBN: 978-3-96704-134-7

9  783967  041347



1312 A rchitecture            &  I nterior       B A C K L I S T

PREFAB AND MODULAR
Prefabricated Houses 
and Modular Architecture

CREATIVE HOMES
Interiors and Design in Belgium

CREATIVE HOMES
Interiors and Design 
in the Netherlands

THE HOUSE OF GREEN
Natural Homes and 
Biophilic Architecture

CIRCULAR MATERIALS
Innovation and Reuse  
in Design and Architecture

SOFT MINIMAL
Norm Architects: A Sensory 
Approach to Architecture and Design

STILLNESS
An Exploration of Japanese 
Aesthetics in Architecture and Design

THE NORDIC HOME
Scandinavian Living, 
Interiors, and Design

THE TOUCH
Spaces Designed for the Senses

Editor: gestalten 
Features: Full color, hardcover,
stitch bound, 256 pages,
22.5 × 29 cm, 9 × 11 1/2 inches
Price: € 45 (D)  £ 40  $ 65 (US)
ISBN: 978-3-96704-140-8

9  783967  041408

Editor: gestalten 
Features: Full color, hardcover,
stitch bound, 256 pages,
24 × 30 cm, 9 1/2 × 11 ¾ inches
Price: € 50 (D)  £ 45  $ 75 (US)
ISBN: 978-3-96704-124-8

9  783967  041248

Editor: gestalten 
Features: Full color, hardcover,
stitch bound, 256 pages,
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 50 (D)  £ 45  $ 75 (US)
ISBN: 978-3-96704-168-2

9  783967  041682

Editors: gestalten & Joe Gibbs
Features: Full color, hardcover,
stitch bound, 256 pages,
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 40 (D)  £ 35  $ 60 (US)
ISBN: 978-3-96704-175-0

9  783967  041750

Editors: gestalten &  
Living Inside & Luc Roymans
Features: Full color, hardcover,
stitch bound, 224 pages,
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 40 (D)  £ 35  $ 60 (US)
ISBN: 978-3-96704-189-7

9  783967  041897

Editors: gestalten & René van der Hulst
Features: Full color, hardcover,
stitch bound, 224 pages,
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 40 (D)  £ 35  $ 60 (US)
ISBN: 978-3-96704-174-3

9  783967  041743

KITCHEN INTERIORS
New Spaces and Designs 
for Cooking and Dining

9  783967  041200

Editor: gestalten 
Features: Full color, hardcover,
stitch bound, 256 pages,
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 39.90 (D)  £ 35  $ 60 (US)
ISBN: 978-3-96704-120-0

9  783967  040777

9  783967  041019

Editor: gestalten
Features: Full color, hardcover,
stitch bound, 256 pages,
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 39.90 (D)  £ 35  $ 60 (US)
ISBN English: 978-3-96704-077-7

ISBN French: 978-3-96704-101-9

PRETTY SMALL
Grand Living with Limited Space

9  783967  040555

By: Norm Architects
Features: Full color, linen hardcover,
stitch bound, 304 pages,
24.5 × 33 cm, 9 ¾ × 13 inches
Price: € 70 (D)  £ 60  $ 100 (US)
ISBN: 978-3-96704-055-5

By: Norm Architects
Features: Full color, linen hardcover,
stitch bound, 304 pages,
24.5 × 33 cm, 9 ¾ × 13 inches
Price: € 70 (D)  £ 60  $ 100 (US)
ISBN: 978-3-96704-158-3

9  783967  041583

By: Kinfolk & Norm Architects
Features: Full color, hardcover,
stitch bound, ribbon mark, 288 pages,
24.5 × 33 cm, 9 ¾ × 13 inches
Price: € 60 (D)  £ 55  $ 90 (US)
ISBN: 978-3-96704-184-2

9  783967  041842

TASTEFUL
New Interiors for  
Restaurants and Cafés

Editor: gestalten
Features: Full color, hardcover,
stitch bound, 256 pages,
24 × 30 cm, 9 1/2 × 11 ¾ inches
Price: € 50 (D)  £ 45  $ 75 (US)
ISBN: 978-3-96704-148-4

9  783967  041484

Editor: gestalten 
Features: Full color, linen hardcover,
stitch bound, 256 pages,
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 58 (D)  £ 50  $ 80 (US)
ISBN: 978-3-96704-090-6

LIVING TO THE MAX
Opulent Homes &  
Maximalist Interiors

9  783967  040906

SPATIAL STORYTELLING
Experience Architecture and 
Collage Design by studio aisslinger

Editors: gestalten & studio aisslinger
Features: Full color, hardcover,
stitch bound, 272 pages,
24 × 30 cm, 9 1/2 × 11 ¾ inches
Price: € 50 (D)  £ 45  $ 70 (US)
ISBN: 978-3-96704-147-7

9  783967  041477

LIVING IN
Modern Masterpieces of  
Residential Architecture

Editors: gestalten & Openhouse
Features: Full color, linen hardcover,
stitch bound, 288 pages,
24.5 × 33 cm, 9 ¾ × 13 inches
Price: €60 (D)  £ 55  $ 90 (US)
ISBN: 978-3-89955-858-6

THE ARCH DAILY GUIDE 
TO GOOD ARCHITECTURE
The Now and How of 
Built Environments

9  783967  040647

9  783967  040784

Editors: gestalten & Arch Daily 
Features: Full color, hardcover,
stitch bound, 336 pages,
24 × 30 cm, 9 ½ × 11 ¾ inches
Price Trade Edition: € 50 (D)  £ 45  $ 75 (US)
ISBN Trade Edition: 978-3-96704-064-7

Price Special Edition: € 70 (D)  £ 75  $ 105 (US)
ISBN Special Edition: 978-3-96704-078-4
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Hotspot
Oslo Works
Nesodden, Norway
2024

Facit quid eium nonse nonsequi nobis rehenda 
ex ent volorru ntiasin velistrum hiciis commolu 
ptatissi totatem qui inis et dolorup taturestrum 
faceped quaesti omnis audi cum audita volupti 
nctiis eossim lab ium faccuptius este estis arum 
acepudi debitatectas que quaspidit omnis en-
dandanti anducium harumet versper ciandias 
re explaciissum quidi aut la accae sunt, quam 
nobistota que laboreptas nonsequ atiunt facil-
lendi omnis dus ut la con porem qui dellorem 
aut exceperio. Itatatem ratiumq uidita ipid quam 
labora volesti busapit atquia sequia digenia du-
cias exceaturiore landem faccae volorib eatem-
po raectem int la sit explique im acculla borpor-
rum suntori onsedionsedi im sum quibus nobis 

quos ne cus.
Odipsunt voluptissit undion nobis dolo est, nobi-
tas et volutec tempor sim aped qui ne voluptatur 

Wild Shores
A Quiet Warmth on 

Floating Sauna

124 125

They call the ritual 
here “Rinse and 
Repeat”—a cycle 
of dry heat, rising 
steam, and finally, 
the plunge.

TRAVEL, ESCAPE, AND NATURE N
E

W

THE NATURE 
OF SWIMMING
Unique Bathing 
Locations and 
Swimming Experiences

Editor: gestalten
€ 45 (D)  £ 40  $ 65 (US)
ISBN: 978-3-96704-102-6

YOU MIGHT ALSO LIKE

9  783967  041026

RIDICULOUSLY GOOD-LOOKING SAUNAS

A bold visual journey into the world’s most striking 
contemporary saunas and their culture.

Editors: gestalten & Christopher Selman
Features: Full color, hardcover,
stitch bound, 256 pages,
22.5 × 29 cm, 9 × 11 ½ inches
Price: € 45 (D)  £ 40  $ 65 (US)
ISBN: 978-3-96704-211-5

9  783967  042115
R E L E A S E  (EUROPE  &  UK) :  FEBRUARY  2026
R E L E A S E  ( I N T E R N AT I O N A L ) :  A P R I L   2 0 2 6

Ridiculously Good-Looking Saunas reimagines 
the sauna as a space of radical design, cul-
tural depth, and elemental beauty—where 
architecture and atmosphere merge in the 
pure pursuit of presence. Far beyond well-
ness trends, the modern sauna reflects a 
growing desire for intentional living and 
sensory clarity.

Curated by Christopher Selman, the book 
presents 35 remarkable projects that push 
the boundaries of retreat. From forest cab-
ins to lakeside pavilions, each shows how 
heat, wood, and setting can shape body, 
mind, and mood.

WHAT TO EXPECT
•	 Immersive photography highlights 

raw materials, bold architecture, and 
elemental settings

•	 Commentary on how sauna culture 
is being redefined—as both retreat and 
design principle

CHRISTOPHER SELMAN is a sauna explorer, 
author, and founder of @SaunaHotRightNow, 
a fast-growing platform dedicated to sauna 
culture. He also co-founded Out of 
the Valley, a British luxury sauna brand.

AUTOMOTIVE & SPORTS
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I have been a longtime admirer of Kim’s natural and 
seemingly effortless design aesthetic from afar 
through seeing imagery of her iconic hotel property, 
“The Atlantic.” In 2017, I was fortunate enough to stay 
at The Atlantic in Byron Bay for a week during my 
first visit to Australia. Every aspect of the property 
was magically considered; the layout, the decor, the 
smells and sounds — it somehow felt more like home 
than my own home. The Atlantic was an epicenter for 
cultural events, artist residencies and parties. It was 
a magnet for creative energy which both attracted 
and in turn inspired like-minded guests. Kim, her 
partner, Stephen, and 3 sons all lived on the property 
so you could really feel the love in the attention to 
every detail. Even the staff felt like extended family. 
They have since sold The Atlantic after 20 years and 
settled into their River House, a restful sanctuary 
where creativity is incubated and nourished among 
their tight knit family.

What are your favorite parts of your home?
The River House is where I slip out of the rhythm of 
running The Atlantic and into something slower and 
more personal. It’s my place to create, recover and 
entertain friends. I love the objects woven through this 
house. The stair balustrade with old floats from my 
Dads sailing days, the lights I made with my youngest 
son Arlo. Noa has a sculpting studio, Hunter has a 
painting studio when he returns from living abroad 
and the studio table is the heart of it all. It’s where we 
gather ,swap ideas, cook and make — it’s where all the 
magic happens.

What are your favorite parts about Byron Bay and the 
area in which you live?
It’s all the in-between moments for me. The open 
beaches after a storm when the beach combing is 
next level. The afternoons at The Pass when the sun 
is setting over the mountains and the BBQ’s are fired 
up with families, our boys still talk about those nights 

growing up and they are now all in their early twenties. 
The Industrial Estate and all of its layered creativity and 
cool little cafes and start ups. The full moon paddles on 
Brunswick river.

When did you get The Atlantic Hotel property? What 
is the origin story there?
We bought The Atlantic over 20 years ago when it was 
a tired old backpacker. We moved onto the property 
with our 3 young sons and wanted to create something 
that felt like home for surfing families travelling through 
Byron. We started to chip away house by house, making 
spaces we’d actually want to stay in. The inspiration 
came from our own travels-surf trips to Hawaii and Cal-
ifornia, summers spent in the Caribbean combined with 
the laid back surf shacks of the Australian coastline.

Tell us about your art and design aesthetic. When I 
visited The Atlantic, I was blown away by the styling 
and attention to detail. Where do you draw inspiration 
from in your work?
For me, design has always been about being unique 
rather than replicating what’s already out there. I like a 
house that has its own story. That’s why I like to work 
with handmade and found objects. These pieces may 
not be perfect but they hold memories and that makes 
a space feel alive and interesting. Our homes have 
always been filled with our sons’ artworks and friends 
that have stayed with us or lived with us through artist 
residencies.

What have been the biggest challenges of running 
your own business?
The hardest part has always been the balancing act of 
raising kids while building a business that never really 
sleeps. When you live onsite, the lines blur. Hosting 
events, checking in guests, keeping the noise down 
when your house is full of rowdy young surfers. It was 
chaotic at times but also gave the place its heart. It 
forced us to be resourceful, to lean on community and 

02

to build a business that felt personal, not polished. It 
was never easy but it was always worth it.

On the other hand, what have been the greatest 
rewards?
Without question, the people. Guests who arrived 
as strangers and left as friends. Watching our boys 
grow up in that environment was a reward in itself — 
skateboarding through the gardens, helping out with 
renovations, making art on every inch of the property, 
connecting with people that would then welcome them 
into their homes as they explored the world as young 
adults. The simple stuff: Walking through the proper-
ty at dusk, fire crackling, music drifting through the 
kitchens, boards stacked by the gate and feeling the 
energy of it all.

What were some highlights from your days with 
owning the hotel?
Hosting the surf festival events for sure. We had people 
from every corner of the world-legends, groms, film-
makers, shapers, musicians, free spirited water people 
who carried the same salt in their veins. It felt less like a 
hotel and more like a cultural camp of good times.

Any parting thoughts, words of wisdom, or sage 
advice?
Build a life that feels like your own and always make 
time to jump in the ocean, it has a way of setting every-
thing back on course.

Kimberly Amos
Byron Bay, Australia
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This Page
A beautiful custom wood staircase and railing is the 
interior centerpiece of the house. Kara, Jeff, and their 
daughter, Adler, enjoy a happy moment on the couch.

Opposite
The master bedroom in the loft. A cozy corner next 
to the wood-burning stove downstairs.

Ericeira, PortugalMario Wehle + Petrina Reddy

Odipicabo. Ita nus es acestrum nimusam, ut lacculla abo. Ulli-
bus et eius. Ibus eat endes incte volum ex exped qui bea quod 
maxim il ipsandel maximin velicit aut vendi que peris volorrum 
nobistrumqui cores mosamendi to tem qui conecesed qui nos-
tis ut odit litae doluptatem eum quae voles mostio quatis mod 
experum in con perro qui doluptur, cus es dolupta tianis debis 
et porion nonsequae plitis erit ulla si occatia velloribus.
Eniendiam faccuptatio. Em dolupta tiasiti tem. Itium voluptas 
sum velenie ndebisciet ut volut eum, illa sum, invelle nistia qui 
qui inis sunt, sit, si il imolorion repere et il et minusti conse-
quunt voluptat occum alis voluptatibus eum faccus et ut unt.
Iminci blabo. Et es doluptatem. Itas reicae dionseque lacipsa 
pellum corem sus qui aut od maximus etur? Quidell iationsed 
magnihi tatium con nonesequas eos eaquo tem aspisciis eos 
et lite pa quis archili quasintis eatem. Puditis reste laudandis 
senitatur? Num reped est eictoribus. Lorro eaquas vollabor 
sinvel et voluptaeces con ellectae numqui doloratem viditate-
ces eaquis reicidi pitat.

1982
Odipicabo. Ita nus es acestrum 
nimusa

Engine
4.8-liter V-12

Top Speed
155 mph

Horsepower  
370

Price when new  
 $105,000  
(approx. $317,000 today)
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SURF SHACKS VOL. 3NEON RIDES

Surfers, their homes, and the evolving ways 
coastal life expresses creativity and community.

Revisiting the ’80s and ’90s as a golden age of 
automotive excess, ambition, and expression.

Editors: gestalten & Matt Titone
Features: Full color, hardcover,
stitch bound, 288 pages,
24 × 28 cm, 9 ½ × 11 inches
Price: € 50 (D)  £ 45  $ 75 (US)
ISBN: 978-3-96704-216-0

Editors: gestalten & Petersen Automotive Museum
Features: Full color, hardcover,
stitch bound, 288 pages,
30 × 27 cm, 11 ¾ × 10 ½ inches
Price: € 60 (D)  £ 60  $ 90 (US)
ISBN: 978-3-96704-225-2

Exploring the Spirit 
of Coastal Living

Cars and Culture  
of the ’80s and ’90s

9  783967  0421609  783967  042252
R E L E A S E  (EUROPE  &  UK) :  MARCH 2026
R E L E A S E  ( I N T E R N AT I O N A L ) :  M AY   2 0 2 6

R E L E A S E  (EUROPE  &  UK) :  APR IL  2026
R E L E A S E  ( I N T E R N AT I O N A L ) :  J U N E   2 0 2 6

Neon Rides revisits the bold and often over-
looked cars of the 1980s and 1990s—an era 
once dismissed by collectors, now ripe for 
rediscovery. Wedge silhouettes, turbo-
charged ambition, and design excess de-
fined machines born at the edge of analog 
grit and digital promise. From oddities to 
cult icons, these cars mirrored a world in 
flux, politically and culturally.

In collaboration with the Petersen Auto
motive Museum, the book blends archival 
photography and cultural commentary to 
celebrate a misunderstood chapter that 
shaped identity, aspiration, and speed.

WHAT TO EXPECT
•	 A curated selection of the most iconic, 

oddball, and era-defining vehicles of 
the ’80s and ’90s

•	 Visual storytelling mixes archival 
photography, ephemera, and pop 
references from the Rad Era

•	 Cultural commentary links car design 
to shifts in identity, fashion, media, 
and technology

The PETERSEN AUTOMOTIVE MUSEUM in 
Los Angeles is a world-renowned institution 
dedicated to the history, culture, and 
artistry of the automobile. Its vast collec-
tion and forward-thinking exhibitions 
explore innovation and global car culture, 
shaping conversations on mobility past 
and future.
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Surf Shacks Vol. 3 continues the cult-favorite 
series with a new lineup of creative surfers 
and the eclectic spaces they inhabit. From 
breezy cabins in California and artist-built 
hideaways in Hawaii to design-forward 
retreats in Portugal and Panama, the book 
captures how surf culture extends far be-
yond the waves.

This third volume broadens the view, 
spotlighting not only the individuals who 
live by the tide but also the designers and 
builders shaping tomorrow’s surf-centric 
dwellings. With its signature mix of docu-
mentary photography, intimate portraits, 
and cultural insight, Surf Shacks Vol. 3 is both 
a celebration and an evolution—tracing 
coastal life at the intersection of architec-
ture, creativity, and community.

WHAT TO EXPECT
•	 A journey into surf culture as lived 

aesthetic and coastal architecture
•	 Intimate access to homes of surfers, 

artists, and makers from California 
to Portugal

•	 Features visionaries—architects, 
designers, builders—reshaping surf-
centric living today

MATT TITONE is a designer, creative director, 
and lifelong surfer whose work moves 
fluidly between brand design, editorial 
storytelling, and surf culture. As the 
founder of Indoek and co-founder of ITAL / C 
Studio, he has spent over a decade 
chronicling the intersection of creativity 
and coastal living—most notably through 
the Surf Shacks series.
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Opposite The central minaret, called “Lamp Fall,” is 285 feet (87 meters) high.
Top The smaller minarets are characterized by their purple domes.
Bottom left Kaleidoscopic patterns adorn the windows and walls.
Bottom right The entrance is framed by delicate golden calligraphy. Great Mosque of Touba

8 9 RUNNING TITLE

BIVOUAC DU DOLENT

A compact and vibrant pod at the foot  
of Mont Dolent with beautiful vistas

Perched high on the rocky slopes of Mont Dolent, this 
simple but futuristic capsule bivouac offers a remote 
stay surrounded by vistas of the ever-impressive Valais 
peaks. Bivouac du Dolent is a strategic base for climb-
ers tackling Mont Dolent, a peak famed for its position 
at the intersection of national borders. It stands on the 
French side of the mountain, close to Chamonix, yet its 
location makes it accessible from Italy and Switzerland, 
fostering a unique sense of adventure for those 
 attempting to summit. The surrounding terrain is 
 demanding—steep glaciers, crevassed snowfields, 
and precipitous ridges dominate the landscape—but 
the bivouac provides a vital pause atop the sub-peak 
La Maye (2,642 m / 8,668 ft) that towers high above 
the quaint ski village of La Fouly.

The unmanned hut is open all year round, offer-
ing a remote stay in truly sensational surroundings. 
While it is not directly on the “normal route” up the 
southern slopes of Mont Dolent, it offers a more 
 pleasant alternative to the Bivouac Cesare Fiorio. 
In the summer months, alpine climbers seek its simple 
comforts as they ascend toward Mont Dolent, travers- 
ing the Arête Gallet. Although a modestly graded AD +, 
meaning fairly difficult, it is a long and beautiful route 
 requiring no shortage of commitment above exposure 
that demands your fullest attention.

Constructed with the simplest of intentions, 
Bivouac du Dolent exemplifies the principle that form 
must follow function. Its compact and stilted structure, 
designed to endure severe alpine weather, provides little 
in the way of luxury but everything necessary for sur-
vival. The metal-clad exterior resists wind and snow, 
while the interior—a compact wooden space with 
sleeping platforms and minimal storage—radiates 
a simple, welcoming warmth. You’ll find plenty of 
blankets, and now an external solar panel, whose 
small electrical output powers some lights and a ket-
tle—an unusual luxury in such a remote location.

The hut’s resilience lies in its design, which some-
how manages to stand out beautifully while still 
 looking like it belongs. By minimizing its ecological 
footprint, the bivouac ensures that the pristine land-
scape remains unspoiled, allowing visitors to experi-
ence the raw majesty of the mountains as they have 
stood for about 45 million years.

LOCATION

ORSIÈRES, SWITZERLAND

COORDINATES

45.927245, 7.069016

ALTITUDE

2,667 M (8,750 FT)

ACCESS

4 – 5 HOURS

ACCESSIBILITY

YEAR-ROUND

TYPE

BIVOUAC

SLEEPS

12 PEOPLE

POINT OF INTEREST

MONT DOLENT (3,823 M / 12,543 FT)

NEW
SOFTCOVER 

EDITION

77

She climbed up and joined Boomer at the top. They 
had made it, but there was no big celebration. She gave 
Boomer a kiss and then, wet and cold, they turned their 
attention to getting back to high camp. They were 
only halfway. It was a long way down to safe ground.

Not until the next morning, as they ate breakfast 
at camp and looked out over Stewart Valley, did 
they high-five. Sarah had spent her life traveling the 
Arctic on expeditions, yet this might be one of the 
most beautiful camps she had ever seen. They sipped 
coffee and enjoyed the moment.

Sarah took one more glance across the ice-covered 
lake. “I’m proud of us. We’ve learned a lot.” Boomer 
held up his coffee mug to cheer. “To our first suc-
cessful big wall climb.” 

“Sarah had spent her life trave-
ling the Arctic on  expeditions, 

yet this might be one of the 
most  beautiful camps she had 
ever seen. They sipped coffee 

and enjoyed the moment.” 

NEW
SOFTCOVER 

EDITION

ALPINE REFUGES
The Architecture and Culture 
of Mountain Shelters

CALL OF THE MOUNTAINS
Sidetracked Beyond

In the rugged embrace of the mountains, alpine refuges 
stand as enduring symbols of human ingenuity and 
resilience. Alpine Refuges invites readers to discover 
these extraordinary structures and the cultures they 
support. The book delves into the heart of mountain 
life, highlighting shelters essential to hiking, skiing, 
and biking communities around the globe.

Call of the Mountains is a tribute to human-powered ad-
venture in the world’s highest and most remote re-
gions—and to the cultures that call these ranges home. 
Filled with exceptional photography and gripping first-
hand accounts, the book invites readers to discover 
places where the human spirit rises as high as the 
peaks themselves.

The Book of Temples invites readers on an extraordinary 
journey through sacred architecture across time, vari-
ous faiths, and continents. From the monumental 
pyramids of the Maya to the serene shrines of Japan, 
these sites reflect humanity’s spiritual, cultural, and 
architectural evolution.

Editors: gestalten & Aaron Rolph
Features: Full color, hardcover,
stitch bound, 256 pages,
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 45 (D)  £ 40  $ 65 (US)
ISBN: 978-3-96704-187-3

9  783967  041873

Editors: gestalten & Sidetracked
Features: Full color, hardcover,
stitch bound, 272 pages,
22.5 × 29 cm, 9 × 11 ½ inches
Price: € 45 (D)  £ 40  $ 65 (US)
ISBN: 978-3-96704-196-5

9  783967  041965

Editors: gestalten & Alex Roddie
Features: Full color, hardcover,
stitch bound, 328 pages,
22.5 × 29 cm, 9 × 11 ½ inches
Price: € 45 (D)  £ 40  $ 65 (US)
ISBN: 978-3-89955-866-1

WANDERLUST EUROPE
The Great European Hike

WANDERLUST ALPS
Hiking Across the Alps

Editors: gestalten & Alex Roddie
Features: Full color, hardcover,
stitch bound, 336 pages,
22.5 × 29 cm, 9 × 11 ½ inches
Price: € 45 (D)  £ 40  $ 65 (US)
ISBN: 978-3-96704-021-0

WANDERLUST 
MEDITERRANEAN
Exploring Trails along 
the Mediterranean Sea

9  783967  041378

Editors: gestalten & Cam Honan
Features: Full color, hardcover,
stitch bound, 288 pages,
22.5 × 29 cm, 9 × 11 ½ inches
Price: € 45 (D)  £ 40  $ 65 (US)
ISBN: 978-3-96704-137-8

WANDERLUST NORDICS
Exploring Trails in Scandinavia

9  783967  040807

Editors: gestalten & Cam Honan
Features: Full color, hardcover,
stitch bound, 300 pages,
22.5 × 29 cm, 9 × 11 ½ inches
Price: € 45 (D)  £ 40  $ 65 (US)
ISBN: 978-3-96704-080-7

WANDERLUST HIMALAYA
Hiking on Top of the World

Editors: gestalten & Cam Honan
Features: Full color, hardcover,
stitch bound, 304 pages,
22.5 × 29 cm, 9 × 11 ½ inches
Price: € 45 (D)  £ 40  $ 65 (US)
ISBN: 978-3-96704-002-9

LEAVING THE COMFORT ZONE
The Adventure of a Lifetime

9  783967  040982

Editors: gestalten,  
Olivier Van Herck & Zoë Agasi
Features: Full color, hardcover,  
stitch bound, 320 pages,  
22.5 × 29 cm, 9 × 11 ½ inches
Price: € 45 (D)  £ 40  $ 65 (US)
ISBN: 978-3-96704-098-2

WANDERLUST— 
COMPACT EDITION
Hiking on Legendary Trails

WANDERLUST USA—
COMPACT EDITION
The Great American Hike

Editors: gestalten & Cam Honan
Features: Full color, softcover with flaps,
stitch bound, 256 pages,
19.5 × 24 cm, 7 2/3 × 9 ½ inches
Price: € 30 (D)  £ 25  $ 35 (US)
ISBN: 978-3-96704-213-9

Editors: gestalten & Cam Honan
Features: Full color, softcover with flaps,
stitch bound, 320 pages,
19.5 × 24 cm, 7 2/3 × 9 ½ inches
Price: € 30 (D)  £ 25  $ 35 (US)
ISBN: 978-3-96704-214-6

9  783967  042139 9  783967  042146
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Editors: gestalten &  
Marianne Julia Strauss
Features: Full color, hardcover,  
linen quarter-binding, stitch bound,  
272 pages, 24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 50 (D)  £ 45  $ 70 (US)
ISBN: 978-3-96704-136-1

9  783967  041361

THE BOOK OF TEMPLES
Spiritual Places 
Around the World

R E L E A S E  (EUROPE  &  UK) :  JANUARY  2026
R E L E A S E  ( I N T E R N AT I O N A L ) :  M A R C H   2 0 2 6

R E L E A S E  (EUROPE  &  UK) :  JANUARY  2026
R E L E A S E  ( I N T E R N AT I O N A L ) :  M A R C H   2 0 2 6
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7O N S E N  A N D  R Y O K A N  O F  J A P A N

Modern Onsen
With the frenetic pace of modern life and its increas-
ing hunger for variety, the practice of toji has declined. 
The love of onsen, however, has not diminished, and 
many visitors now choose shorter getaways, often as 
part of an onsen meguri (温泉めぐり—onsen pilgrim-
age). Otherwise known as onsen-hopping, this sees the 
visitor bathing at multiple onsen over a short  period of 
time, in a concentrated area like a single town. 

According to Japan’s Hot Springs Law, in order 
to qualify as an onsen, a hot spring must contain a certain 
amount of mineral components, originate at a depth 
of over 0.93 miles (1.5 kilometers) underground, and 
have a water temperature of 77 °F (25 °C) or higher at 
the outlet. Further categorization separates them into 

“volcanic hot springs” and “non- volcanic hot springs,” 
or due to characteristics such as color, temperature,  
odor, and mineral composition. 

Onsen waters typically fall into simple alkaline 
or slightly acidic categories, with waters at pH 8 and 
above known as bijin-no-yu (美人の湯—hot spring 
of beauty). This particular type of onsen is extreme-
ly popular with the beauty-conscious, as the thick, 
viscous quality of the water is said to result in lovely, 
smooth skin. Gensen kakenagashi (源泉掛け流し— 
free-flowing spring) is widely regarded as the most 
sought-after and purest onsen form, as it flows con-
tinuously and directly from the natural source into the 
bath without treatment (adding normal water to con-
trol temperature) or recirculation (when the water is 
recycled back and treated). 

The Ryokan Experience
There is simply no better way for visitors to immerse 
themselves fully in onsen culture than a stay in a ryokan.  
In its simplest terms, a ryokan is defined as a traditional 

A b O v E  Immerse yourself in the healing practices of onsen and shinrin-yoku (forest bathing).
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REMOTE PLACES 
TO STAY VOL. 2
Escapes Beyond the Beaten Path

ONSEN AND RYOKAN 
OF JAPAN
Traditional Spas and 
Natural Bathing Culture

Go where the map fades—to remote, lesser-known places 
where the noise of modern life dissolves and the raw 
beauty of the land begins to speak. Curated and docu-
mented by travel journalist Debbie Pappyn and photog-
rapher David De Vleeschauwer, Remote Places to Stay Vol. 2 
unveils a new collection of destinations defined by their 
singular character and inherent beauty.

Remote Places to Stay shares 22 out-of-the-way places 
where you can get off the grid and reconnect to the 
essentials, surrounded by raw, pristine nature. Some 
remote places are only accessible by foot, others by 
mountain train, small boat, or bush plane—but they 
are all places with a very strong sense of space.

Rooted in ancient traditions, Japan’s natural hot springs 
and traditional inns are living expressions of harmony, 
where nature, design, and the human spirit converge. 
Onsen and Ryokan of Japan invites readers on a captivat-
ing journey through these tranquil spaces, revealing 
their architectural elegance, cultural depth, and endur-
ing traditions.

REMOTE PLACES  
TO STAY
The Most Unique Hotels 
at the End of the World

SAILING THE SEAS VOL. 2
Grand Maritime Adventures

Editors: gestalten & Debbie Pappyn &  
David De Vleeschauwer
Features: Full color, linen hardcover,
stitch bound, 312 pages,
20.5 × 27 cm, 8 × 10 ½ inches
Price: € 50 (D)  £ 50  $ 75 (US)
ISBN: 978-3-96704-198-9

9  783967  041989

Editors: gestalten &  
Lia of Ryokanwanderings
Features: Full color, hardcover,
stitch bound, 256 pages,
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 45 (D)  £ 40  $ 65 (US)
ISBN: 978-3-96704-197-2

9  783967  041972

Editors: Debbie Pappyn &  
David De Vleeschauwer
Features: Full color, linen hardcover,
stitch bound, 312 pages,
20.5 × 27 cm, 8 × 10 ½ inches
Price: € 50 (D)  £ 50  $ 75 (US)
ISBN: 978-3-89955-986-6

Editors: gestalten & Dayyan Armstrong
Features: Full color, hardcover,
stitch bound, 272 pages,
22.5 × 29 cm, 9 × 11 ½ inches
Price: € 45 (D)  £ 40  $ 65 (US)
ISBN: 978-3-96704-172-9

9  783967  041729

SAILING THE SEAS
A Voyager’s Guide to 
Oceanic Getaways

Editors: gestalten & The Sailing Collective
Features: Full color, hardcover,
stitch bound, 264 pages,
22.5 × 29 cm, 9 × 11 ½ inches
Price: € 45 (D)  £ 40  $ 65 (US)
ISBN: 978-3-89955-997-2

BOATLIFE
Exploring the Freedom 
of Maritime Living

9  783967  040999

Editors: gestalten & Katharina Charpian
Features: Full color, hardcover,
stitch bound, 256 pages,
22.5 × 29 cm, 9 × 11 ½ inches
Price: € 50 (D)  £ 45  $ 75 (US)
ISBN: 978-3-96704-099-9

VOYAGES
Sidetracked Beyond

Editors: gestalten & Sidetracked
Features: Full color, hardcover,
stitch bound, 272 pages,
22.5 × 29 cm, 9 × 11 ½ inches
Price: € 45 (D)  £ 40  $ 65 (US)
ISBN: 978-3-96704-144-6

9  783967  041446

By: Martijn Doolaard
Features: Full color, hardcover,
stitch bound, 416 pages,
24 × 32 cm, 9 ½ × 12 ½ inches
Price: € 50 (D)  £ 45  $ 70 (US)
ISBN English: 978-3-96704-050-0

ISBN French: 978-3-96704-053-1 

9  783967  040531

TWO YEARS ON A BIKE
From Vancouver to Patagonia

By: Martijn Doolaard
Editor: gestalten
Features: Full color, hardcover,
stitch bound, 368 pages,
24 × 32 cm, 9 ½ × 12 ½ inches
Price: € 50 (D)  £ 45  $ 70 (US)
ISBN: 978-3-89955-906-4

ONE YEAR ON A BIKE
From Amsterdam to Singapore

SURF SHACKS VOL. 2
A New Wave of Coastal Living

Editor: Indoek 
Features: Full color, linen hardcover,  
stitch bound, 288 pages,  
24 × 28 cm, 9 ½ × 11 inches
Price: € 50 (D)  £ 45  $ 75 (US)
ISBN: 978-3-89955-857-9

Editor: Indoek
Features: Full color, linen hardcover,
stitch bound, 288 pages,
24 × 28 cm, 9 ½ × 11 inches
Price: € 50 (D)  £ 45  $ 75 (US)
ISBN: 978-3-89955-907-1

SURF SHACKS
An Eclectic Compilation of 
Creative Surfers’ Homes
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PORSCHE TAYCAN
Porsche’s highly anticipated electric car won three  

consecutive Le Mans races right out of the gate.

Porsche stirred controversy in 1999 when announcing 
plans for its first SUV, the Cayenne. At the time, automo-
tive pundits and enthusiasts had reacted as if the ghost 
of Ferdinand Porsche had personally slapped them in 
the face. But at least the Cayenne was still powered by a 
gasoline engine. How would people react when Porsche 
inevitably built its first all-electric vehicle? 

Much more politely, it seems. When Porsche finally 
  in tro duced the Taycan in 2019, its engineers had been 
 experimenting with electrification for a decade, begin-
ning with the Cayenne and Panamera Hybrids. These held 
the distinction of being the most economical Porsches 
ever built—but Porsche unlocked the high-performance 
potential three years later with the 918 Spyder, its fastest 
and most advanced model since the Carrera GT. The 918 
Spyder proved to be a technological masterpiece at the 
vanguard of a new era, where electric-boosted hypercars 
pushed 1,000 horsepower. 

The 918 Spyder ended its limited production in 2015 af-
ter just 918 examples. That same year, Porsche announced 
that it would launch a fully electric, high-performance 
sedan, and at the Frankfurt Auto Show that September, 
the Mission E concept car became its proof of concept. 

Chief Designer Michael Mauer, who had previously 
designed the 918 Spyder, supervised Mission E’s design. 
He took its dramatic cues from Porsche history. And for 
all intents and purposes, the Mission E resembles an 
elongated 911, from the arc of the coupe-like rear window 

shared with the latest 911 to its wide haunches, rising 
out of a sleek and pinched center section, connected 
by a narrow light bar in the rear. Only up front did the 
Mission E showcase its own look: heavily lidded head-
light arches rising up from the edges, stretching across 
the fenders, resembling teardrops. 

Four years later, these styling elements made their 
way to the Taycan. There was plenty of time to get it 
right. In those four years, Porsche had developed its 
electric assist technology into the 919 Hybrid prototype, 
which won the 24 Hours of Le Mans three years in a row, 
adding to Porsche’s record of the most Le Mans victories. 

What’s in a name? Taycan stems from a Turkish word 
for a young horse, the kind seen on both Stuttgart’s Coat 
of Arms and the center of the Porsche crest. (It also helps 
that Taycan fits with Porsche’s contemporary naming 
scheme, alongside Cayman and Macan.) Yet in Porsche 
parlance, the word “Turbo” is sacred: so much so that 
even when there isn’t a turbocharger present, it still 
signifies the fastest, the most powerful. 

To that end, the Taycan Turbo GT might seem disin-
genuous in taking up the turbo name. However, it joins a 
new generation of super-EVs with 1,019 horsepower via 
twin electric motors. With electrification in any form 
now the norm for “halo” cars, the Taycan proves that the 
Porsche legacy continues, especially with its  winning 
streak at Le Mans. Plus, there’s always that iconic family 
resemblance. 
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THE NEWLY PLASTIC-FREE INTERIOR 
HAS BEEN TRANSFORMED WITH 
SWATHS OF LEATHER, WHILE CERTAIN 
CLASSIC ELEMENTS ARE RETAINED, 
SUCH AS THE GORGEOUS SMITHS 
GAUGES AND LUCAS SWITCHGEAR.

THE GERMANS—
BEAUTIFUL MACHINES
The Most Iconic German 
Cars and Their Era

DRIVE DIFFERENT
Restomods and Iconic 
Automobiles Reimagined

German automotive design has been a defining force 
in shaping the industrial and cultural landscapes of 
the modern era. The Germans—Beautiful Machines surveys 
this legacy through 38 iconic models built between the 
1930s and 2000s. Each car reflects a cultural moment, 
where design intersects with architecture, advertising, 
and the aesthetics of its time.

Drive Different is a visually captivating exploration of 
the art and craft behind custom builds. Through a 
curated selection of groundbreaking restomods, the 
book celebrates the delicate balance between resto
ration and reinvention—for automotive enthusiasts, 
designers, and those who appreciate the blend of history 
and cutting-edge technology.

Editors: gestalten & Blake Z. Rong
Features: Full color, linen hardcover,
stitch bound, 320 pages,
30 × 27 cm, 11 ¾ × 10 ½ inches
Price: € 60 (D)  £ 60  $ 90 (US)
ISBN: 978-3-96704-143-9

LIFE ON THE ROAD
Around the World on Four Wheels

9  783967  041439

9  783967  041958

Editors: gestalten & Classic Driver
Features: Full color, hardcover,
stitch bound, 288 pages,
30 × 27 cm, 11 ¾ × 10 ½ inches
Price: € 60 (D)  £ 60  $ 90 (US)
ISBN: 978-3-96704-195-8

THE ITALIANS—
BEAUTIFUL MACHINES
The Most Iconic Cars 
from Italy and Their Era

9  783967  041149

Editor: gestalten
Features: Full color, hardcover,
stitch bound, 320 pages,
30 × 27 cm, 11 ¾ × 10 ½ inches
Price: € 60 (D)  £ 55  $ 90 (US)
ISBN: 978-3-96704-114-9

Editor: gestalten
Features: Full color, hardcover,
stitch bound, 336 pages,
30 × 27 cm, 11 ¾ × 10 ½ inches
Price: € 60 (D)  £ 55  $ 90 (US)
ISBN: 978-3-89955-988-0

BEAUTIFUL MACHINES
The Era of the Elegant Sports Car

THE AMERICANS— 
BEAUTIFUL MACHINES
The Most Iconic U. S. Cars 
and Their Era

Editors: gestalten & Blake Z. Rong
Features: Full color, hardcover,
stitch bound, 320 pages,
30 × 27 cm, 11 ¾ × 10 ½ inches
Price: € 60 (D)  £ 55  $ 90 (US)
ISBN: 978-3-96704-160-6

9  783967  041606

PORSCHE 911
The Ultimate Sportscar  
as Cultural Icon

Editors: gestalten & Ulf Poschardt
Features: Full color, hardcover,
stitch bound, 240 pages,
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 35 (D)  £ 35  $ 50 (US)
ISBN: 978-3-89955-687-2

Editors: gestalten &  
Leander Nardin & Maria Zehentner
Features: Full color, hardcover,
stitch bound, 256 pages,
22.5 × 29 cm, 9 × 11 ½ inches
Price: € 45 (D)  £ 40  $ 65 (US)
ISBN: 978-3-96704-171-2

9  783967  041712

THE GETAWAYS
Vans and Life in the Great Outdoors

Editor: gestalten
Features: Full color, hardcover,
stitch bound, 304 pages,
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 39.90 (D)  £ 35  $ 60 (US)
ISBN English: 978-3-96704-059-3

ISBN French: 978-3-96704-062-3
9  783967  040593

9  783967  040623

RIDING IN THE WILD
Motorcycle Adventures  
off and on the Roads

9  783967  041279

9  783967  041309

Editors: gestalten & Jordan Gibbons 
Features: Full color, hardcover,
stitch bound, 272 pages,
22.5 × 29 cm, 9 × 11 ½ inches
Price: € 45 (D)  £ 40  $ 65 (US)
ISBN English: 978-3-96704-127-9

ISBN French: 978-3-96704-130-9

GRAND BIKEPACKING  
JOURNEYS
Riding Iconic Routes  
around the World

9  783967  040661

Editors: gestalten & Stefan Amato
Features: Full color, hardcover,
stitch bound, 272 pages,
22.5 × 29 cm, 9 × 11 ½ inches
Price: € 45 (D)  £ 40  $ 65 (US)
ISBN English: 978-3-96704-066-1

ISBN French: 978-3-96704-067-8

9  783967  040678
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Kantapon “Gongkan” Metheekul slips between 
worlds—not just in life, but in art. His most iconic work, 
the Teleport series, began on the streets of New York, where 
he had relocated after leaving behind a career in advertis-
ing in Bangkok. As a Thai artist in a foreign city, he faced 
culture shock, anonymity, and mounting self-doubt. To cope, 
he started painting portals: stark silhouettes entering and 
emerging from black voids, visual metaphors for movement, 
escape, and reinvention. 

“I felt stuck,” he recalls. “Unable to succeed as an 
artist, but too far gone to turn back. Teleport came from that 
pressure.” His portals weren’t just symbols of escape—they 
became ways to visualize the uncertainty of living between cul-
tures, between who he was and who he was trying to become.

Born and raised in Bangkok, Gongkan studied at 
Silpakorn University before heading overseas in search of 
creative freedom. In the beginning, the portals were pure es-
capism—an imagined way out, a fantasy of disappearing into 
somewhere freer, easier, lighter. But over time, something 
shifted. As he painted more, the void stopped pointing out-
ward and began turning inward. “Now I see the portal as a 
door inward,” he says. “A way to check in with myself—am I 
okay? Am I still whole?” The black silhouettes, once symbols 
of departure, became invitations to pause, reflect, and come 
home to the self. No longer about leaving, his work started 
asking what it meant to truly arrive—within one’s own mind, 
identity, and sense of peace.

After a period of depression, he returned to the 
Buddhist teachings he had once brushed aside. Meditation 
allowed him to be present, to stop chasing, and start listen-
ing. This return to mindfulness now quietly guides his work, 
blending surreal aesthetics with grounded introspection.

Tele Boy, his recurring character, began as a wide-
eyed traveler. But like his creator, he’s matured—less con-
cerned with escape than with understanding. “He’s not just 
me anymore,” Gongkan explains. “He’s everyone. A reminder 
to slow down, to look inward.”

Today, Gongkan is one of Thailand’s most interna-
tionally recognized artists, with solo exhibitions across Asia 
and collectors like Tim Cook praising his vision. But acclaim 
has only deepened his curiosity. “Freedom isn’t elsewhere,” he 
says. “Sometimes, it’s just on the other side of yourself.”

          First imagined  
    as a way out, Gongkan’s 
                iconic portals  
       have become mirrors— 
              revealing not where  
          we might go, but who 
   we already are.  
       His art lives in the  
tension between freedom  
       and self-understanding.

   The Art of Escape  
 and Reconnection

gongkang
กงกงั

bangkok
กรงุเทพฯ

kantapon metheekul
กนัตพล เมธกีลุ
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Plastic crates, cheap ceramics, grandma crafts. At 
56thStudio, nothing is too ordinary—or too kitschy—to be 
reimagined. Founded by multidisciplinary designer Saran 
Yen Panya, the Bangkok-based studio has built a repu-
tation for flipping expectations and turning overlooked 
materials into something proudly and playfully Thai.

“I’ve always liked playing with what people consider 
‘bad taste,’” Saran says. His designs often clash eras and 
references: neoclassical chairs built from mass-market 
objects, hill tribe textiles reworked with punk attitude, or 
pinup kitsch layered over traditional florals.

After studying in Stockholm, Saran felt a pull back to 
the visual chaos of home. “The clean, controlled aesthetic I’d 
been surrounded by felt too far from Thai reality,” he explains. 
“I missed the contradictions, the noise, the mix of everything.”

That tension became the basis for 56thStudio’s 
design language—one that celebrates difference and resists 
refinement. In his personal project Citizen of Nowhere, he 
collaborates with Thai craft communities to revive forgot-
ten techniques and materials through contemporary forms. 
Itʼs not about nostalgia but about shifting how we see 
value and taste.

Color plays a big role in that shift, particularly 
yellow. “I’m pretty sure it’s because I’m gay,” he says with a 
laugh. “I try not to fall into stereotypes, but I think my ‘gay 
filter’ lets me embrace every crayon in the box.” For Saran, 
color is instinctive. It’s how he brings joy, confidence, and 
contradiction into his work.

While his pieces may appear playful on the surface, 
they carry deeper questions about identity, class, and 
cultural value. His collaboration with Heartist, a nonprofit 
supporting autistic artists, reflects that layered approach 
by merging social impact with experimental design.

In 2022, Saran received the Silpathorn Award, one of 
Thailand’s highest honors for contemporary artists. “It was 
a big deal,” he admits. “I guess now I have to be a bit more 
polite in interviews,” he jokes. “But honestly, I’m still that 
same guy—somewhere between good taste and bad taste, 
just trying to make people look twice.”

For Saran, design is less about rules and more about 
asking better questions. Maybe that’s why 56thStudio con-
sistently stands out—by never trying to fit in.

        What some call tacky, 
            Saran sees as potential. 
        56thStudio turns 
                      forgotten objects 
       and overlooked crafts 
         into bold, meaningful 
     design—blurring the lines
                 between good 
              taste and bad.

                 Tastemaker, 
Taste Breaker

56th Studio
สต ดโิอ 56
bangkok
กรงุเทพฯ

saran yen panya
ศรณัย ์เยน็ปัญญา

FASHION & STYLE THAINESS

A vivid look at the creative voices and cultural energy 
reshaping Thailand today.

Editors: gestalten & Paul Rojanathara
Features: Full color, hardcover,
stitch bound, 272 pages,
22.5 × 29 cm, 9 × 11 ½ inches
Price: € 60 (D)  £ 60  $ 90 (US)
ISBN: 978-3-96704-212-2

Thai Creativity Today

9  783967  042122
R E L E A S E  (EUROPE  &  UK) :  MARCH 2026
R E L E A S E  ( I N T E R N AT I O N A L ) :  A P R I L   2 0 2 6

S A M P L E  C O V E R

A new wave of creativity is transforming 
Thailand. Thainess captures the country’s 
cultural vanguard—artists, designers, chefs, 
and tastemakers driving a national renais-
sance. With 40 profiles and striking visuals, 
the book reveals how “soft power” has be-
come Thailand’s most dynamic export.
Framed by an introductory essay and pref-
ace, Thainess offers an insider’s perspective 
on a culture where heritage and innovation 
meet, positioning Thailand as a creative 
force with global relevance.

WHAT TO EXPECT
•	 Deep dive into Thailand’s most inspiring 

cultural innovators—from rising talents 
to renowned names

•	 Profiles supported by rich visuals, in-
cluding project photography, portraits, 
and contextual imagery that brings 
each subject’s work to life

•	 Expertly framed for international 
readers, with an introductory essay and 
preface that ensure global relevance 
and accessibility

PAUL ROJANATHARA is a cultural strategist 
and creative director known for his work 
on soft power, emerging trends, and story
telling. He is best known for the documen-
tary Influencers and has been featured in 
Forbes, Fast Company, and HuffPost.
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70s Skate Culture
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1975 ProSlalom

This is the board that paved the way for
Fibreflex's attention and success.
At the time, relaunching Fibreflex in 1975,
there was a strong focus on downhill and
slalom, with the Pro Slalom dominating the
races on par with another brand, Bahne.
The Pro Slalom was also the first board
advertised from Fibreflex in the first issue
of Skateboarder Magazine (after a 10 years
dismissal) in the Summer of 1975. This is
where the era of Fibreflex impact starts.
The board is completed with Bahne All
Steel Trucks, cork risers and Rolls Royce
Stoker Wheels.

Provenance

This 1975 original, Single ply, three holes per truck board has been acquired
and telurbish&d by Mark Mayers. lt's eQuipped with the first original Behne
All Steel sialom trucks launched lall 1975, that were tound with a coilector in
Callfornia.Wheeis are NOS Roller Sport Stoker open bearing wheels, the same
wheels seen in the first Fibreflex Pro Slalom/Skateboarding Magazine ad in
the Summer 1975.The Wheeis came all 1he way lrom a collec1or in Australia.
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Inventing 
a Pop Persona

from Bowie to Numan
AA orrem ipsum dolor sit amet, consectetuer adipiscing elit. Aenean 

commodo ligula eget dolor. Aenean massa. Cum sociis natoque pe-
natibus et magnis dis parturient montes, nascetur ridiculus mus. Donec quam 
felis, ultricies nec, pellentesque eu, pretium quis, sem. Nulla consequat massa 
quis enim. Donec pede justo, fringilla vel, aliquet nec, vulputate eget, arcu. In 
enim justo, rhoncus ut, imperdiet a, venenatis vitae, justo. Nullam dictum felis 
eu pede mollis pretium. Integer tincidunt. Cras dapibus. Vivamus elementum 
semper nisi. Aenean vulputate eleifend tellus. 

Aenean leo ligula, porttitor eu, consequat vitae, eleifend ac, enim. Aliquam 
lorem ante, dapibus in, viverra quis, feugiat a, tellus. Phasellus viverra nulla ut 
metus varius laoreet. Quisque rutrum. Aenean imperdiet. Etiam ultricies nisi 
vel augue. Curabitur ullamcorper ultricies nisi. Nam eget dui. Etiam rhoncus. 
Maecenas tempus, tellus eget condimentum rhoncus, sem quam semper libero, 
sit amet adipiscing sem neque sed ipsum. Nam quam nunc, 
blandit vel, luctus pulvinar, hendrerit id, lorem. 

Maecenas nec odio et ante tincidunt tempus. Donec 
vitae sapien ut libero venenatis faucibus. Nullam quis ante. 
Etiam sit amet orci eget eros faucibus tincidunt. Duis leo. 
Sed fringilla mauris sit amet nibh. Donec sodales sagittis 
magna. Sed consequat, leo eget bibendum sodales, augue velit 
cursus nunc, quis gravida magna mi a libero. Fusce vulputate 
eleifend sapien. Vestibulum purus quam, scelerisque ut, mollis 
sed, nonummy id, metus. Nullam accumsan lorem in dui. 

Cras ultricies mi eu turpis hendrerit fringilla. 
Vestibulum ante ipsum primis in faucibus orci luctus et 
ultrices posuere cubilia Curae; In ac dui quis mi consec-
tetuer lacinia. Nam pretium turpis et arcu. Duis arcu tortor, 
suscipit eget, imperdiet nec, imperdiet iaculis, ipsum. Sed 
aliquam ultrices mauris. Integer ante arcu, accumsan a, 
consectetuer eget, posuere ut, mauris. Praesent adipiscing. 
Phasellus ullamcorper ipsum rutrum nunc. Nunc nonummy 
metus. Vestibulum volutpat pretium libero.  Cras id dui. 
Aenean ut eros et nisl sagittis vestibulum. Nullam nulla 
eros, ultricies sit amet, nonummy id, imperdiet feugiat, pede. 
Sed lectus. Donec mollis hendrerit risus. Phasellus nec sem in justo pellentesque facilisis. Etiam 
imperdiet imperdiet orci. Nunc nec neque. Phasellus leo dolor, tempus non, auctor et, hendrerit 
quis, nisi. Curabitur ligula sapien, tincidunt non, euismod vitae, posuere imperdiet, leo. Maecenas 
malesuada. Praesent congue erat at massa.

Lorem ipsum dolor sit amet, adipiscing elit. Aenean commodo ligula dolor.  Lorem ipsum sit eget amet, con 
dolor sect et ueradi piscing elit. Aenean com modo ligula eget dolor consec te tuer.  Lorem  ipsum   dolor sit 

amet, consec tetuer adipi scing elit. Aenean com modo ligula eget dolor.
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Few artists used makeup less for the 
 added spectaclespectacle of their performance 

so much as to create a  fictional character. fictional character.

Lorem ipsum dolor sit amet, adipiscing elit. Aenean commodo ligula dolor.  Lorem ipsum sit eget amet, con 
dolor sect et ueradi piscing elit. Aenean com modo ligula eget dolor consec te tuer.  Lorem  ipsum   dolor sit 

amet, consec tetuer adipi scing elit. Aenean com modo ligula eget dolor.

S A M P L E  C O V E R

FLEX APPEAL

A time capsule of ’70s skateboarding culture, 
captured through its most iconic boards and stories.

From ritual to pop icons, the painted male face 
reveals stories of power, defiance, and belonging.

Editors: gestalten & Stefan Ytterborn
Features: Full color, hardcover,
stitch bound, 298 pages,
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 40 (D)  £ 35  $ 60 (US)
ISBN: 978-3-96704-238-2

The Changing Face of 
'70s Skateboard Culture

9  783967  042382
R E L E A S E  (EUROPE  &  UK) :  MAY  2026
R E L E A S E  ( I N T E R N AT I O N A L ) :  J U LY   2 0 2 6

California in the late 1970s: skateboarding 
explodes as culture, fueled by rapid inno
vation and a bold new aesthetic.

Flex Appeal captures this golden era 
through the story of Fibreflex, one of its 
defining brands. Anchored by Stefan 
Ytterborn’s collection of boards from 1975 
to 1979, and enriched by the photography of 
Jörgen Brennicke and the creative vision 
of David Gonzalez, the book reveals how 
skateboarding reshaped performance, iden-
tity, and youth culture—long before it went 
mainstream.

WHAT TO EXPECT
•	 A curated archive of Fibreflex decks, 

trucks, and wheels from 1975 to 1979
•	 Vintage ads, photos, and design 

ephemera capturing skateboarding’s 
visual code

•	 Essays tracing how California skate-
boarding shaped design, performance, 
and youth culture

STEFAN YTTERBORN is a visionary entre
preneur and founder of brands like POC 
and CAKE. Known for bridging innovation 
with lifestyle, he connects performance 
and culture in ways that resonate globally. 
His work highlights how products and their 
stories shape identity and community.
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WARPAINT

Editors: gestalten & Josh Sims
Features: Full color, hardcover,
stitch bound, 256 pages,
22.5 × 29 cm, 9 × 11 ½ inches
Price: € 50 (D)  £ 45  $ 75 (US)
ISBN: 978-3-96704-221-4

Male Makeup and Identity 
Through Time

9  783967  042214
R E L E A S E  (EUROPE  &  UK) :  APR IL  2026
R E L E A S E  ( I N T E R N AT I O N A L ) :  J U N E   2 0 2 6

Warpaint: Male Makeup and Identity Through 
Time uncovers the overlooked history of male 
self-adornment—rituals through which men 
have performed identity, projected power, 
and claimed their place in society. From 
tribal pigments to punk eyeliner, the male 
face and body have long been canvases for 
transformation, defiance, and desire.

As masculinity is redefined and the male 
beauty market surges, Warpaint reflects on 
appearance as both conformity and resis-
tance. With imagery and incisive commen-
tary by Josh Sims, the book reframes makeup 
as ritual, rebellion, and belonging.

WHAT TO EXPECT
•	 A cultural history tracing male self-

styling from ancient ritual to modern 
street culture

•	 Visuals from artifacts, archives, 
and contemporary male makeup, 
camouflage, and body art

•	 Commentary by Josh Sims on the  
social, political, and psychological forces 
behind male adornment

JOSH SIMS is a journalist and author 
specializing in style, design, and subculture. 
His work explores how fashion intersects 
with identity and culture, with a focus on 
the social codes behind what we wear. 
He has written widely on menswear and 
the evolution of masculinity.
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Jaeger-LeCoultre Reverso
One of the first sports watches brought  
art deco elegance to the polo grounds.

We have the aristocratic sport of polo 
to thank for the creation of the Reverso, 
whose art deco detailing and delicate 
proportions belie the fact that it was 
made for the hard knocks that sporting 
gentlemen would endure on horseback. 
Swiss businessman and watch distrib-
utor César de Trey was  touring India in 
the 1930s when he met a British polo 
player who lamented that the  crystal 
had shattered on his watch on the polo 
grounds. 

Back in Switzerland, de Trey and 
Jacques-David LeCoultre devised an 
idea: a sliding watch case that could 
slide in reverse, turning the  crystal en-
tirely inward. There would be no snap-on 

case fronts or ungainly bezels: instead, it 
would be a sophisticated solution to the 
rigors of equestrianism. 

Jaeger-LeCoultre was already an 
expert at crafting miniature movements. 
Its Duoplan was the smallest mechani-
cal watch in the world upon its debut in 
1925. Miniature watches were a fashion 
statement for the Jazz Age glitterati, as 
well as a technical challenge for watch-
makers: how to shrink the geartrain, 
escapement, and barrel while keeping 
accurate time. What Jaeger-LeCoultre 
did was to place the movement into two 
planes, stacking them one atop the  other, 
and shrinking the movement’s width 
to sextreme thinness. 
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Cartier Tank
One of the world’s best-known luxury items 

showed Cartier at its most cutting-edge and opened 
the door for over a century of evolution.

It is difficult to imagine a world without 
the classic rectangular Cartier Tank, 
or even a time when it was new. Ask 
a hundred non-enthusiasts to name a 
luxury watch, and chances are that the 
Tank will be one of the top three an-
swers in the final tally. It has graced the 
wrists of artists, heads of state, sport-
ing legends, and everyone in between, 
while remaining surprisingly accessi-
ble to the average consumer. In short, 
the Tank is an institution, and has been 
so influential since its creation that it’s 
difficult to imagine how groundbreak-
ing it was on debut.

At its genesis, though, what would 
become one of the most recognized and 

copied watches of all time began as a trib-
ute to some of the most advanced mili-
tary equipment in the world. In 1917, the 
First World War was still raging across 
western Europe, and the men’s wrist-
watch was still in its  infancy as  soldiers 
began strapping pocket  watches to their 
wrists to keep time in the  trenches. In 
Paris, Cartier head Louis Cartier looked 
to the French military holding the line 
to the east, and focused on a brand-new 
development among the troops—the 
frst radically innovative French tank, 
the Renault FT-17. Mere months after 
France’s first diminutive “land ship” was 
introduced, Cartier developed its first 
Tank Normale prototype, solidifying 
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Carnival Golf

Style Over Score
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Women in the Game

Golf’s Leading  
Female Forces.

 Sed ut perspiciatis unde omnis iste natus 
error sit voluptatem accusantium doloremque 
laudantium, totam rem aperiam, eaque ipsa quae 
ab illo inventore veritatis et quasi architecto 
beatae vitae dicta sunt explicabo. Nemo enim 
ipsam voluptatem quia voluptas sit aspernatur 
aut odit aut fugit, sed quia consequuntur 
magni dolores eos qui ratione voluptatem 
sequi nesciunt. Neque porro quisquam est, qui 
dolorem ipsum quia dolor sit amet, consectetur, 
adipisci velit, sed quia non numquam eius modi 
tempora incidunt ut labore et dolore magnam 
aliquam quaerat voluptatem. Ut enim ad minima 
veniam, quis nostrum exercitationem ullam 
corporis suscipit laboriosam, nisi ut aliquid ex 
ea commodi consequatur. Quis autem vel eum 
iure reprehenderit qui in ea voluptate velit esse 
quam nihil molestiae consequatur, vel illum qui 
dolorem eum fugiat quo voluptas nulla pariatur
 ‘Sed ut perspiciatis unde omnis iste natus 
error sit voluptatem accusantium doloremque 
laudantium, totam rem aperiam, eaque ipsa quae 
ab illo inventore veritatis et quasi architecto 
beatae vitae dicta sunt explicabo. Nemo enim 
ipsam voluptatem quia voluptas sit aspernatur 
aut odit aut fugit, sed quia consequuntur 
magni dolores eos qui ratione voluptatem 
sequi nesciunt. Neque porro quisquam est, qui 
dolorem ipsum quia dolor sit amet, consectetur, 
adipisci velit, sed quia non numquam eius modi 
tempora incidunt ut labore et dolore magnam 
aliquam quaerat voluptatem. 

Wristwatches have long outgrown their role 
as mere timekeepers. They’ve become lasting 
symbols of craftsmanship, design, and cul-
tural meaning. From early 20th-century 
breakthroughs to cult classics and everyday 
staples, each timepiece tells a story of inge-
nuity, precision, and era-defining style.

Time Machines presents 70 of the world’s 
most significant watches from 1900 to today, 
tracing how these objects have marked not 
just hours, but pivotal moments in design, 
technology, and culture.

BLAKE Z. RONG and SEAN PAUL LORENTZEN 
are seasoned writers with a deep passion 
for storytelling, design, and culture. Based 
in New York, Blake brings a unique blend 
of automotive and horological expertise, 
while Sean, reporting from Los Angeles, 
offers extensive knowledge of watchmaking, 
adding technical insight.

TIME MACHINES

A journey through legendary timepieces that have 
defined style and captured the spirit of innovation.

How Watches Shaped 
the Modern World

9  783967  041866

Editors: gestalten &  
Blake Z. Rong & Sean Paul Lorentzen
Features: Full color, hardcover,
stitch bound, 320 pages,
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 60 (D)  £ 60  $ 90 (US)
ISBN: 978-3-96704-186-6

THE REBEL’S 
WARDROBE
The Untold Story of 
Menswear’s Renegade Past

Editors: gestalten &  
Thomas Stege Bojer &  
Bryan Szabo
€ 50 (D)  £ 45  $ 75 (US)
ISBN: 978-3-96704-072-2

YOU MIGHT ALSO LIKE

9  783967  040722

S A M P L E  C O V E R

OFF COURSE

A look at the players, designers, and disruptors 
transforming golf into a cultural movement.

Editors: gestalten & Paul Rojanathara
Features: Full color, hardcover,
stitch bound, 272 pages,
22.5 × 29 cm, 9 × 11 ½ inches
Price: € 60 (D)  £ 60  $ 90 (US)
ISBN: 978-3-96704-235-1

The New Cool in Golf

9  783967  042351
R E L E A S E  (EUROPE  &  UK) :  MAY  2026
R E L E A S E  ( I N T E R N AT I O N A L ) :  J U LY   2 0 2 6

Golf is changing—visibly, culturally, irre-
versibly. Once bound by hierarchy and eti-
quette, the game is now reimagined by a 
generation playing on instinct.

Off Course captures this shift: streetwear 
swaps in for dress codes, sneakers hit the 
tee, skaters and elite athletes inject new 
rhythm, and creators online turn tradition 
personal. Structured like 18 holes, the book 
blends essays, portraits, and visuals into a 
cultural playbook for golf ’s most radical 
transformation.

WHAT TO EXPECT
•	 Profiles of players, designers, and 

collectives reshaping golf’s identity
•	 Stories from streetwear brands and 

underground scenes worldwide
•	 Visuals and essays capturing golf’s 

reset—from country club to culture code

PAUL ROJANATHARA is an author and cultural 
strategist, known for capturing the pulse 
of emerging trends. For over two decades, 
he has helped global brands and institutions 
harness cultural shifts, sparking connection 
across art, design, and pop culture.
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COURTSIDE CANDY
The Culture and Influence 
of Basketball

Editor: gestalten
€ 50 (D)  £ 45  $ 70 (US)
ISBN: 978-3-96704-179-8

YOU MIGHT ALSO LIKE

9  783967  041798
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Geometric brickwork, towering palms, 
and modern Mexican design combine 
in Carlos Couturier and Moisés Micha’s 
Hotel Humano. The hotel embodies the 
duo’s laid-back, coastal style and spirit 
of “barefoot luxury.” Set moments from 
surfing hotspot Zicatela Beach, and 
boasting Pacific views, fire pits, and lush 
gardens, the hotel draws a relaxed, surf- 
loving crowd. Alongside the architecture 
studio Plantea Estudio, renowned archi-
tect Jorge Hernández de la Garza em-
braced Oaxacan artisanal design with 
bespoke textiles and handmade bath-
room tiles complementing the building’s 
concrete and clay. Angled bricks form 
part of the exterior walls’ façade, a motif 

which reappears in the reception desk, 
and Mexican artist Lucio Muniain’s draw-
ings can be appreciated throughout 
the hotel. With a spa and bistro, the overall 
atmosphere strikes the delicate balance 
between highly refined yet easygoing, 
for maximum repose.

Hotel Humano

Destination 

Mexico

Location 

Puerto Escondido

Themes

Beach, Offbeat

Rooms

45

Editors: Klaus Klemp & Keiko Ueki-Polet
Features: Full color, PVC cover  
in slipcase, 808 pages,
19 × 23 cm, 7 ½ × 9 inches
Language: English & German
Price: € 80 (D)  £ 75  $ 105 (US)
ISBN: 978-3-89955-584-4

Editors: Dieter und Ingeborg  
Rams Stiftung & Jo Klatt
Features: Full color, softcover,
154 pages, 21 × 29.7 cm, 8 ¼ × 11 ¾ inches
Language: English & German
Price: € 35 (D)  £ 35  $ 50 (US)
ISBN: 978-3-89955-525-7

LESS AND MORE
The Design Ethos of  
Dieter Rams

LESS BUT BETTER
Weniger, aber besser

MINDFUL PLACES TO STAY
Sublime Destinations 
for Yoga and Meditation

Editor: gestalten
Features: Full color, hardcover,
stitch bound, 256 pages,
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 40 (D)  £ 35  $ 60 (US)
ISBN: 978-3-96704-146-0

9  783967  041460

THE BEAUTY OF TIME TRAVEL
The Work of Ramdane Touhami and 
the Agency Art Recherche Industrie 
for Officine Universelle Buly

Editors: gestalten &  
Agency Art Recherche Industrie
Features: Full color, hardcover,
stitch bound, 440 pages,
23 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 49.90 (D)  £ 45  $ 69 (US)
ISBN: 978-3-96704-019-7

SOFT ELECTRONICS
Iconic Retro Designs from  
the ’60s, ’70s, and ’80s

Editors: gestalten & Jaro Gielens  
Features: Full color, flex cover,
stitch bound, 256 pages,
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 39.90 (D)  £ 35  $ 60 (US)
ISBN: 978-3-96704-040-1

By: Monocle
Features: Full color, linen hardcover,
stitch bound, multiple paper stocks,
320 pages, 20 × 26.5 cm, 8 × 10 ½ inches
Price: € 45 (D)  £ 40  $ 60 (US) 
ISBN: 978-3-89955-503-5

THE MONOCLE GUIDE TO  
BUILDING BETTER CITIES

By: Monocle
Features: Full color, linen hardcover,
stitch bound, multiple paper stocks,
304 pages, 20 × 26.5 cm, 8 × 10 ½ inches
Price: € 50 (D)  £ 40  $ 60 (US)
ISBN: 978-3-89955-537-0

THE MONOCLE GUIDE  
TO GOOD BUSINESS

HANDMADE IN JAPAN
The Pursuit of Perfection 
in Traditional Crafts

DESIGNED TO STAY

More than a place to stay—Design Hotels™ curates 
unforgettable experiences where architecture, culture, 
and emotion collide.

Editors: gestalten & Design Hotels™
Features: Full color, linen hardcover,
stitch bound, 352 pages,
22.4 × 29.4 cm, 9 × 11 ½ inches
Price: € 60 (D)  £ 60  $ 90 (US)
ISBN: 978-3-96704-194-1

The Design Hotels™ Book

Designed to Stay, The Design Hotels Book, 
showcases over 300 unique hotels, organized 
by atmosphere, rather than geography. 
Through vivid imagery and thoughtful es-
says by global creatives, it reveals how each 
hotel becomes more than a place to stay—
it’s a lasting experience rooted in commu-
nity and design.

From stylish urban sanctuaries to tran-
quil countryside escapes, each hotel tells 
a story, inviting you to become a part of 
its narrative.

DESIGN HOTELS™ curates a global portfolio 
of 300 + independently owned hotels, 
each embodying the vision of passionate 
hoteliers—or “Originals.” From urban 
icons to remote escapes, every property 
is a unique expression of design, culture, 
and place, redefining hospitality since 1993.

9  783967  041941

Editors: gestalten & Irwin Wong
Features: Full color, linen hardcover, 
stitch bound, 320 pages,  
22.5 × 29 cm, 9 × 11 ½ inches
Price: € 50 (D)  £ 45  $ 75 (US)
ISBN: 978-3-89955-992-7
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Bursting with colors and geometric shapes, artist Adi Nachum’s 
Splash Project court in Tel Aviv is an appropriate homage to late 
Splash Project founder, Liam Shrem.

NACHUM TOOK THE GEOMETRIC 
SHAPES FROM THE CLASSIC 
LAYOUT OF A TRADITIONAL 

BASKETBALL COURT AND CHANGED 
THE ARRANGEMENT AND 
COLOR RELATIONSHIPS 

BETWEEN THE SHAPES. VIEWED 
UP CLOSE, THE COURT IS A 

BEAUTIFUL PUZZLE PLAYERS CAN 
DRIBBLE THROUGH.

adi nachum

2

1

4

3

EVERY KAWS HAS AN EFFECT

Artist Brian Donnelly—better known as KAWS—got his start as a 
New York City graffiti artist before moving on to subvert advertise-
ments like billboards and phone booths in the ‘90s. His characters 
like Companion, Chum, Accomplice, and Bendy started as 2D ren-
derings, and are largely his own creations. Currently, his work is on 
display at multiple galleries and museums around the world.
Once he got into the art toy game, he was able to fully realize his car-
toonish characters in a more physical way. In 2006, he founded the 
clothing line OriginalFake in collaboration with Japanese toy 

company Medicom Toy. The high-end Japanese streetwear label pro-
vided him another platform for his work, before it shuttered in 2013. 
His collaborations have touched numerous aspects of pop culture, 
from limited-edition bottles of Hennessy cognac to packaging for 
Kiehl’s cosmetics. KAWS even designed the perfume bottle for 
Pharrell’s scent with COMME des GARÇONS, Girl. One of the most 
lauded artists in street culture, his career is an example of how deep 
it has permeated both the fine art establishment and the 
mainstream.

34

A Sweet Sneaker  
Collab for a Cause

This release, featuring reworked versions of PUMA’s GV Special and Triple Basketball 
models, brought Dunkin’s signature pink and orange branding to life in footwear form. 

In a surprising but utterly charming blend of sportswear and 
coffee culture, PUMA and Dunkin’ teamed up for a limited- 
edition footwear collection that brought Dunkin’s signature 
colors and branding into the sneaker world. The collaboration, 
which dropped in May 2022, featured reworked versions  
of PUMA’s classic GV Special and Triple Basketball models. 
The design process was a playful nod to Dunkin’s iconic 
iced-coffee cups and donuts, with sneakers featuring two-tone 
pink and orange laces, sprinkles-inspired sock liners, and 
co-branding that proudly showcased both logos. The GV 
Special, for example, combined white synthetic uppers with 
the familiar Dunkin’ pink and orange hues, while the Triple 
Basketball model also mirrored the distinctive color palette, 
but with the added whimsical touch of a sprinkled motif  
inside the shoe. Each pair celebrated Dunkin’s fun, lighthearted 
branding with a wearable flair.

The collection’s marketing campaign was 
timed to coincide with Dunkin’s annual “Iced Coffee Day”—a 
charity-driven event that supports children in local hospitals.  
This added a layer of purpose to the collaboration, encouraging 
fans to get involved with Dunkin’s community initiatives.  
PUMA and Dunkin’ also capitalized on social media to drum up 
excitement for their sneaker collaboration. 

The quirky collaboration isn’t out of line for 
the food brand, and tracks with Dunkin’s increasing trend of 
merging coffee culture with fashion. Having previously partnered 
with brands like Saucony for limited-edition sneakers, Dunkin’ 
has even released its own line of branded apparel, ranging from 
socks to hats. In doing so, the company continues to strengthen 
its unique position at the intersection of streetwear and food 
branding. By tapping into this niche, Dunkin’ isn’t just offering 
coffee anymore—they’re serving up style too.

X 

X DUNKIN’PUMA

PUMA DUNKIN’

THE INCOMPLETE VOL. 2
Highsnobiety Guide to 
Creative Collaborations

COURTSIDE CANDY
The Culture and Influence 
of Basketball

Creative collaborations have reshaped contemporary 
culture, transcending industries and redefining how 
brands engage with audiences. The Incomplete Vol. 2 un-
packs 60 iconic partnerships that merge contrasting 
identities—luxury with streetwear, technology with 
tradition, art with commerce—showcasing how cre-
ative tension fuels innovation.

More than a game, basketball is a creative force that 
shapes neighborhoods and communities and sparks 
waves of creativity and cultural expression worldwide. 
Courtside Candy traces the sport’s singular ethos and 
how it radiates through street art, fashion, architecture, 
and design.

Born in cities like New York, Tokyo, and Berlin, street 
fashion has grown from an underground subculture 
to a global influence. The creative collision of hip-hop, 
punk, skateboarding, and luxury brands has redefined 
the fashion landscape. This updated edition of The 
Incomplete delves deeper into the evolution of streetwear.

THE INCOMPLETE— 
UPDATED EDITION
Highsnobiety Guide to 
Street Fashion and Culture

Editors: gestalten &  
Highsnobiety & Jian DeLeon
Features: Full color, linen hardcover,
stitch bound, 280 pages,
22.5 × 29 cm, 9 × 11 ½ inches
Price: € 50 (D)  £ 45  $ 75 (US)
ISBN: 978-3-96704-156-9

9  783967  041569

Editor: gestalten
Features: Full color, hardcover, 
stitch bound, 256 pages,
22,5 × 29 cm, 9 × 11 ½ inches
Price: € 50 (D)  £ 45  $ 70 (US)
ISBN: 978-3-96704-179-8

9  783967  041798

Editors: Courier & gestalten
Features: Full color, hardcover,
stitch bound, 288 pages,
22.5 × 29 cm, 9 × 11 ½ inches
Price: € 45 (D)  £ 40  $ 65 (US)
ISBN: 978-3-96704-063-0

THE WORLD’S BEST SHOPS
How They Started, the People 
Behind Them, and How You Can 
Open One, Too

9  783967  040630

Editors: gestalten & Highsnobiety 
Features: Full color, linen hardcover,
stitch bound, multiple paper stocks,
320 pages, 22.5 × 29 cm, 9 × 11 ½ inches
Price: € 50 (D)  £ 45  $ 75 (US)
ISBN: 978-3-96704-183-5

9  783967  041835

THINK BIG—SHOP SMALL
Unique Stores and Contemporary 
Retail Design

Editors: gestalten & Marianne Julia Strauss
Features: Full color, hardcover,
stitch bound, 256 pages,
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 39.90 (D)  £ 35  $ 60 (US)
ISBN: 978-3-96704-094-4

9  783967  040944

THE REBEL’S WARDROBE
The Untold Story of  
Menswear’s Renegade Past

9  783967  040722

Editors: gestalten &  
Thomas Stege Bojer & Bryan Szabo
Features: Full color, hardcover,
stitch bound, 288 pages,
22.5 × 29 cm, 9 × 11 ½ inches
Price: € 50 (D)  £ 45  $ 75 (US)
ISBN: 978-3-96704-072-2

9  783967  041255

Editors: gestalten & Patrick Grant
Features: Full color, linen hardcover,
stitch bound, 176 pages,
22 × 29 cm, 8 ¾ × 11 ½ inches
Price: € 45 (D)  £ 40  $ 65 (US)
ISBN: 978-3-96704-125-5

THE SAVILE ROW SUIT
The Art of Bespoke Tailoring

JAIME HAYON

9  783967  040548

Editors: gestalten & Hayon Studio
By: Marco Sammicheli 
Designed by: Zaven
Features: Full color, linen hardcover,
stitch bound, 304 pages,
22.5 × 29 cm, 9 × 11 ½ inches
Price: € 50 (D)  £ 45  $ 75 (US)
ISBN: 978-3-96704-054-8

BLUE CHIP
Confessions of Claudia Schiffer’s Cat

Editors: gestalten & MARV
Illustrator: Angelica Hicks
Features: Full color, hardcover,
stitch bound, 144 pages,
18 × 24 cm, 7 × 9 ½ inches
Price: € 30 (D)  £ 29.95  $ 40 (US)
ISBN: 978-3-96704-083-8

9  783967  040838

THE NEW BEAUTY
A Modern Look at Beauty,  
Culture, and Fashion 

Editors: gestalten & Kari Molvar
Features: Full color, hardcover,
stitch bound, 256 pages,
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 39.90 (D)  £ 35  $ 60 (US)
ISBN: 978-3-89955-860-9

By: Monocle
Features: Full color, linen hardcover,
stitch bound, multiple paper stocks,
306 pages, 17 × 23 cm, 7 ½ × 9 ½ inches
Price: € 35 (D)  £ 35  $ 50 (US)
ISBN: 978-3-89955-967-5

THE MONOCLE GUIDE TO 
SHOPS, KIOSKS AND MARKETS
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MOTHER JONES 
Copy Illustration has the unique abil-
ity to bridge imagination and space. 
When applied to architecture, it does 
not merely depict buildings, but ex-
pands their perception, adding lay-
ers of narrative, atmosphere, and 
emotion. Through line, color, and 
com position, illustrations can reveal 
hidden structures, exaggerate per-
spectives, or condense complex vol-
umes into strikingly simple gestures. 
They allow us to enter spaces that may 
not yet exist, or reinterpret those al-
ready built, highlighting moods and 
functions beyond the measurable. In 
this way, illustration becomes both 
a design tool and a form of spatial 
storytelling—an intersection where 
architectural precision meets artistic 
freedom. It opens a dialogue between 
the rationality of construction and the 
fluidity of vision, inviting viewers to 
experience architecture not only as 
material reality but also as a poetic 
projection of space.
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THE PARISIANER • SAMARITAINE 
Copy Illustration has the unique ability to bridge imagination and space. When 
applied to architecture, it does not merely depict buildings, but expands their 
perception, adding layers of narrative, atmosphere, and emotion. Through line, 
color, and com position, illustrations can reveal hidden structures, exaggerate 
perspectives, or condense complex volumes into strikingly simple gestures. They 
allow us to enter spaces that may not yet exist, or reinterpret those already 
built, highlighting moods and functions beyond the measurable. In this way, 
illustration becomes both a design tool and a form of spatial storytelling—an 
intersection where architectural precision meets artistic freedom. It opens a 
dialogue between the rationality of construction and the fluidity of vision, in-
viting viewers to experience architecture not only as material reality but also 
as a poetic projection of space.

PHOTOGRAPHY & VISUAL CULTURE THIS IS WHERE WE LIVE

A visual journey into how illustration reimagines 
space, place, and the ways we inhabit them.

Editors: gestalten & Antonis Antoniou
Features: Full color, hardcover,
stitch bound, 240 pages,
22.5 × 29 cm, 9 × 11 1/2 inches
Price: € 45 (D)  £ 40  $ 65 (US)
ISBN: 978-3-96704-215-3

Illustrated Stories of  
Place and Space

9  783967  042153
R E L E A S E  (EUROPE  &  UK) :  FEBRUARY  2026
R E L E A S E  ( I N T E R N AT I O N A L ) :  A P R I L   2 0 2 6

S A M P L E  C O V E R

This Is Where We Live gathers over 200 il-
lustrated stories that rethink how space is 
seen and felt. Today’s most inventive 
illustrators turn floor plans into fictions, 
cities into dreams, and rituals into visual 
systems. Their cutaways, axonometrics, and 
playful maps reveal how drawing becomes 
a tool to imagine, question, and narrate the 
spaces we build and inhabit.

Bridging illustration, architecture, and 
design culture, the book is both a visual 
atlas and a manifesto for seeing the world 
differently.

WHAT TO EXPECT
•	 A selection of illustrations exploring 

space as a site of imagination, inquiry, 
and cultural meaning

•	 Visual narratives by leading and 
emerging voices, offering distinct ways 
of drawing and questioning space

•	 Essays on the cultural, political, 
and conceptual dimensions of spatial 
representation today

ANTONIS ANTONIOU is a designer, curator, 
and author known for his innovative 
exploration of visual storytelling and 
spatial representation. His books A Map of 
the World and Mind the Map have shaped 
contemporary thinking on how illustration 
can visualize and reimagine space.
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You can’t hide secrets from a Glurp 
His giant ears add up to four. 
He knows every time you burp. 
And can hear through the bathroom door.

The Jickle
Abore non pliquatur? Quiati volorep resequuntum 
aligentur aut pori re eum volorro et adiciet mo 
consecusTio eos magnatur aspicide eos endebit quo 
tempore, sunt. Im resequia verum repudita volorrum 
id mil mo enis int voluptam, alit, ut et faccae. Cum 
ressi dipsume dolupta apername cullabore vendam, 
ne voluptat quam es erepta non nistiis net od 
quiatis velia eiunt optatur.

Ulpa con cupieniment, ut hicidebis moditiost, 
cum sam eum fugit ut omnimag nienis nobis 
etur rerehendust, unt plab ipsum volo ipsae 
peratemosam et ut lam inum rem qui dolent, te 
nimus quodio quidenim nos num, volore idunt eat. 
Olorum nimporrovid et aspera dolupta doluptam 
aut quatemos ad que nonsequam ius dolupta 
temporeic tem sinvelitatem nimus et alis modit fugit 
ut eiumquidita sum faccus eicatem volesti berrovide 
simoluptatin et facea volupit veriatu riature ndundia 
dunt, incipidest, venimpelia et audigendus. Wagnis 
evendae con cullani modigendis evendent arum hil 
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THÉOULE-SUR-MER, FRANCE

Le Palais Bulles
Escape into the hedonism of the French Riviera’s ebullient 
bubble palace

It was the volcanic red rocks of the Massif de l’Esterel  
on the Côte d’Azur that inspired the organic form of the 
“Bubble Palace.” Created by Hungarian architect Antti 
Lovag in the 1980s, it was later bought by the exuberant 
French fashion designer Pierre Cardin, who opened it up  
for legendary parties. Set across seven levels, the palace’s 
accumulating clusters of domes are layered with terraces, 
waterfalls, and swimming pools, forming a flowing habitat 
overlooking the Mediterranean Sea.

Lovag’s mission with this architecture was to enhance 
the relationship between humans and nature. Avoiding a 
rigid blueprint, and working directly with construction work-
ers, he chose to have the “bubbles” spontaneously placed 
and built in the landscape using a modern technique of wire 
frames and sprayed concrete. Encouraging a fluid way of 
life, the sequence of 20 connected bubbles (including 10 bed-
rooms and 11 bathrooms) integrates curving furniture, 
porthole windows, and red Carrara marble floors.

The building was originally commissioned by French 
entrepreneur Pierre Bernard. Lovag had been working 
under architect Jacques Couëlle on the Port La Galère 
housing community when he met Bernard at a party. The 
pair would embark on a lifelong collaborative creative jour-
ney together, first designing the neighboring Maison 
Bernard, a sprawling bubble house, and then scaling up 
their ideas for the Palais Bulles. When Bernard died in 1991, 
before the vision was complete, the unfinished palace was 

sold to Cardin. The iconic couturier—a proponent of futuris-
tic Space Age-style design, who imagined his emblematic 
“bubble dress” back in the 1950s—enlisted contemporary 
artists and designers to decorate the rooms and a 500- 
seater amphitheater. Then, after more than 10 years in the 
making, it was completed in the early 1990s. Life at the 
Palais Bulles has since been one of exclusive soirees, fashion 
shows, and music videos; a playful, sensual stage for he-
donism and desire. (HT)

Antti Lovag, Pierre Bernard, Pierre Cardin
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TESHIMA ISLAND, JAPAN

Teshima Art Museum
A mesmerizing, contemplative dome within  
an organic dreamscape

To reach the Teshima Art Museum, which is situated on 
an island in Japan’s southern Kagawa Prefecture in the 
Seto Inland Sea, visitors must take a ferry, hop on a bus, 
and then walk. Upon arrival, visitors are greeted by a white, 
enigmatic marvel of sublime beauty. Half-hidden in the 
hillside, the museum emerges from the land like a cocoon 
the closer you get.

The museum is part of the Benesse Art Site Naoshima, 
a cultural initiative that includes the nearby islands of 
Naoshima and Inujima. Benesse Holdings and the 
Fukutake Foundation conceived the institute to revitalize 
these islands through art, architecture, and nature.

Though the term “museum” typically brings to mind 
collections of works, the reality here defies that expectation. 
The low height of the entrance naturally prompts a  
bow, providing an almost ceremonial start to your visit.  
This small, physical gesture immediately enhances the 
sense of immersion. Inside, you are met with absence.  
The structure is devoid of internal pillars and features two 
large open skylights that allow the elements in. It seems  
to frame nature itself. Light, wind, rain, and sounds enter 
as they please, dissolving the line between interior and  
exterior. Elsewhere, tiny beads of water rise through the 
floor, gathering, wandering, and dissolving. This continu-
ous, subtle movement invites quiet contemplation and 
makes visitors conscious of the shifting cycles of the  
seasons and the slow pulse of time. Therein lies a quiet 
Droste effect: the dome mirrors the precise ripple of a water 
drop as it lands, folding its own inspiration back into  
form. Artist Rei Naito conceived of the rising droplet effect 
to explore a central tenet of her work: Is our existence  
on Earth a blessing in itself?

Designed by architect Ryue Nishizawa, the museum  
is both multisensory and collaborative. It is so delicate in 
scale that it humbles you, and so attuned to presence that 
it’s impossible to forget. The minimal aesthetic is inten-
tional, urging visitors to focus on the interplay of natural 
elements and the building itself. The structure’s organic 
shape and smooth, curved lines deliberately nod to a water 
droplet, a motif echoed by the constantly shifting water  
installation. The art, architecture, and surrounding envi-
ronment are seamlessly integrated, creating a profound 
sense of unity. This harmony encourages introspection and  
fosters a deep, personal connection with the space. (SB)

Various artists

THE ART ESCAPES ATLASTHE PICTURE BOOK BOOK

A curated guide to the most extraordinary places 
where art extends beyond the walls.

A vibrant journey through Seymour Chwast’s picture 
books—where graphic design reshapes storytelling.

By: Seymour Chwast & Steven Heller
Features: Full color, softcover,
stitch bound, 160 pages,
19 × 30.5 cm, 7 1/2 × 12 inches
Price: € 35 (D)  £ 35  $ 50 (US)
ISBN: 978-3-96704-239-9

Cultural Experiences 
Around the Globe

The Art of Seymour Chwast

9  783967  042399
R E L E A S E  (EUROPE  &  UK) :  APR IL  2026
R E L E A S E  ( I N T E R N AT I O N A L ) :  J U N E   2 0 2 6

Some masterpieces can’t be contained by 
walls. The Art Escapes Atlas is your invitation 
to find them. Across over 500 curated des-
tinations, from monumental land art to 
intimate artist homes, you’ll find creativity 
in its natural element. From the homes of 
iconic artists like Georgia O’Keeffe and 
Frida Kahlo to awe-inspiring land art and 
visionary architecture, this book reveals 
places where art breaks free from tradi-
tional museum spaces.

A must-have for cultural explorers, The Art 
Escapes Atlas highlights the most remarkable 
sites where creativity and place seamlessly 
intersect—offering a fresh perspective on 
how, and where, we encounter art.

Seymour Chwast, legendary co-founder of 
Push Pin Studios, reinvented how we see and 
read picture books. The Picture Book Book gath-
ers over 40 of his works, curated by Steven 
Heller, and offers a rare look at his playful, 
incisive approach to visual storytelling.

From bold graphics to sly wit, Chwast’s 
books expanded the boundaries of design 
and children’s literature alike. As a collect-
ible volume, it bridges gestalten and Little 
Gestalten—celebrating visual culture that 
is both sophisticated and accessible.

WHAT TO EXPECT
•	 A curated survey of over 40 picture 

books by Seymour Chwast
•	 Essays and context by Steven Heller 

on Chwast’s influence
•	 A collectible design object at the 

intersection of art, literature, and 
visual culture

SEYMOUR CHWAST (*1931), co-founder of 
Push Pin Studios, is a pioneer of modern 
graphic design. His work is held by MoMA, 
the Louvre, and major museums worldwide. 
With awards including the 2023 Cooper 
Hewitt Design Visionary honor, he remains 
a defining voice in illustration and 
visual culture.  
STEVEN HELLER, a former longtime 
New York Times art director, co-chair and 
co-founder emeritus of SVA’s MFA Designer 
as Entrepreneur program, is the author, 
co-author, or editor of 200 books on design 
and culture. He is a recipient of the 
Smithsonian National Design Award 
for “Design Mind” and AIGA Medal for 
Lifetime Achievement.
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Editor: gestalten
Features: Full color, flex cover,
stitch bound, 304 pages,
19.5 × 24 cm, 7 2/3 × 9 ½ inches
Price: € 45 (D)  £ 40  $ 65 (US)
ISBN: 978-3-96704-149-1

9  783967  041491

S A M P L E  C O V E R
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31Folkloric Robots, 2024

HERITAGE AUTOMATA:  
FEMININE NARRATIVES AND  

MECHANICAL GRACE

9Confidence, 2024

DISNEY HOTEL NEW YORK – 
THE ART OF MARVEL
The Complete Art Collection

Editors: gestalten & David Szauder
Features: Full color, hardcover,  
stitch bound, 256 pages,
22.5 × 29 cm, 9 × 11 ½ inches
Price: € 45 (D)  £ 40  $ 65 (US)
ISBN: 978-3-96704-204-7

9  783967  042047

Editors: gestalten & Marvel
Features: Full color, hardcover,
stitch bound, 240 pages,
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 40 (D)  £ 35  $ 60 (US)
ISBN English: 978-3-96704-169-9

ISBN French: 978-3-96704-170-5

9  783967  041699

9  783967  041705

MARVEL BY DESIGN
Graphic Design Strategies of the 
World’s Greatest Comics Company

Editors: gestalten & Liz Stinson
Features: Full color, hardcover,  
stitch bound, 320 pages,  
24.5 × 33 cm, 9 ¾ × 13 inches
Price: € 50 (D)  £ 45  $ 69 (US) 
ISBN English: 978-3-96704-026-5

ISBN French: 978-3-96704-048-7

DESIGNING BRANDS
A Collaborative Approach to Creating 
Meaningful Identities

9  783967  041224

Editors: gestalten & Mario Depicolzuane,  
Creative Voyage
Features: Full color, linen hardcover, 
stitch bound, 272 pages,
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 40 (D)  £ 35  $ 60 (US)
ISBN: 978-3-96704-122-4

WILD LIFE
The Life and Work of Charley Harper

Editors: gestalten & Charley Harper 
Art Studio & Margaret Rhodes
Features: Full color, linen hardcover,
stitch bound, 336 pages,
24.5 × 33 cm, 9 ¾ × 13 inches
Price: € 70 (D)  £ 60  $ 90 (US)
ISBN: 978-3-96704-046-3

Editors: gestalten &  
Alain Bieber & Francesca Gavin
Features: Full color, hardcover,
stitch bound, 336 pages,
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 45 (D)  £ 40  $ 60 (US)
ISBN: 978-3-96704-011-1

THE ART OF PROTEST
Political Art and Activism

By: Erling Kagge
Features: Full color, hardcover,
stitch bound, 192 pages,
17 × 24 cm, 6 ¾ × 9 ½ inches
Price: € 29.90 (D)  £ 30  $ 39.95 (US)
ISBN: 978-3-89955-579-0

A POOR COLLECTOR’S GUIDE 
TO BUYING GREAT ART

THE COLORS OF LIFE
Early Color Photography Enhanced 
by Stuart Humphryes

9  783967  041231

Editors: gestalten & Stuart Humphryes 
Features: Full color, hardcover,
stitch bound, 256 pages,
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 50 (D)  £ 45  $ 75 (US)
ISBN: 978-3-96704-123-1

LIVING IN A DREAM
Dreamscapes, Imagined 
Architecture, and Interiors

Editor: gestalten
Features: Full color, hardcover,
stitch bound, 256 pages,
22.5 × 29 cm, 9 × 11 1/2 inches
Price: € 40 (D)  £ 35  $ 60 (US)
ISBN: 978-3-96704-159-0

9  783967  041590

GLITCHES & GLORY

Discover how David Szauder blends 
creativity with innovation to turn glitches 
into thought-provocing art.

The Digitally Rewired Art 
of David Szauder

David Szauder transforms digital disruption 
into a method of image-making that is 
sharply attuned to the visual structures of 
the present. His work draws on the vocabu-
lary of machine processes to construct a 
language of memory, perception, and repre-
sentation. Through manipulated portraits 
and constructed tableaux, Szauder explores 
how technology mediates what we see and 
how we recognize, recall, and misremember.

Glitches & Glory is the first monograph 
on Szauder’s work. It is a record of an artist 
working with and against the grain of 
his tools.

DAVID SZAUDER is a Hungarian-born visual 
artist and digital art pioneer based 
in Vienna. His work explores themes of 
memory, identity, and the interplay 
between technology and the human 
experience.
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1 Prepare the crispy chili oil: Heat the oil in a small saucepan until 
it starts to smoke slightly. Remove from the heat and allow to cool 
briefly. Place the chili flakes, sesame seeds, garlic, sugar, and salt 
in a heatproof container and carefully pour the hot oil over them. 
Leave to infuse for 10 minutes.

2 Freezing peaches: Wash the peaches, remove the pits, and cut into 
thin slices or large cubes. Freeze in a freezer-safe container or on 
a small baking sheet for at least 2 hours. 

3 Blanch the beans: Wash the green beans, trim the ends, and blanch 
them in boiling salted water for 2 minutes. Drain and immediately 
plunge into ice water to preserve their color and crispness.

4 Fry the beans: Drain the beans well and dry them thoroughly, then 
fry them in a hot pan with a little olive oil until they are lightly 
browned. Season with a little salt.

5 To serve: Divide the stracciatella between plates. Arrange the fried 
beans on top. Drizzle with chili oil, depending on how spicy you want 
it. Finely grate the frozen peach over the top and serve immediately.

with stracciatella, crispy chili oil, and frozen peach

INGREDIENTS FOR 4

For the vegetables
• 300 g green beans
• 200 g stracciatella cheese
• 1 ripe peach
• Olive oil
• Salt

For the crispy chili oil
• 100 ml neutral oil 
• (e.g., canola or peanut oil)
• 2 tsp chili flakes
• 1 tsp sesame seeds
• 1 tsp black garlic or fresh garlic 
• (very finely chopped)
• 1/2 tsp  sugar1/2 tsp salt

GREEN BEANS

This dish combines everything an exciting appetizer needs: texture, 
acidity, spiciness, and freshness! In the fall, the peach can also be 
replaced with a plum. 

PREPARATION

XX MIN

COOKING TIME  

XX MIN

ACT I SCOTLAND REZEPTE 11ACT II GREECE 10RECIPES

FOOD & DRINK HERRLICH HOSTING

Fun dining over fine dining—Hannah 
Kleeberg redefines hosting as mood, memory, 
and creative style.

Editors: gestalten & Hannah Kleeberg
Features: Full color, hardcover,
stitch bound, 256 pages,
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 45 (D)  £ 40  $ 65 (US)
ISBN: 978-3-96704-218-4

Hosting Anyone,  
Anywhere, Anytime

9  783967  042184
R E L E A S E  (EUROPE  &  UK) :  MARCH 2026
R E L E A S E  ( I N T E R N AT I O N A L ) :  M AY   2 0 2 6

Herrlich Hosting is the debut book by Berlin’s 
Hannah Kleeberg, one of the most talked-
about voices in today’s food scene and 
founder of the culinary studio Herrlich 
Dining. Known for playful, stylish concepts 
that turn butter into sculpture and tables 
into stages, she brings a radically fresh eye 
to food and gathering.

This book is about feeling, not perfection: 
meals become moments, recipes become 
memories, hosting becomes self-expression. 
Dreamy, bold, and witty chapters celebrate 
a new language of dining where atmosphere 
matters more than rules.

WHAT TO EXPECT
•	 A visually rich journey through 

imaginative settings where mood and 
memory shape the experience

•	 Hosting ideas rooted in feeling, 
not perfection—rituals, gestures, and 
styling that transform any space

•	 Seasonal, unfussy recipes designed 
for spontaneous gatherings and joyful, 
real-life moments

HANNAH KLEEBERG turns food into art—
playful, stylish, and radically accessible. 
With her culinary studio Herrlich Dining 
(herrlich, meaning “glorious” or “delightful” 
in German), she blends food, fashion, and 
design into bold concepts for brands, 
events, and 250k followers across plat-
forms. In 2024 she opened Studio Herrlich 
in Berlin, where even Dua Lipa tried the 
signature potato salad.
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17 / 16

s p r i n g 

Fermented radish 
slices with dill

2 glasses (each 400 ml) 

Raw materials

500 ml of water
10 g salt

2–3 bunches (400–600 g) of radishes 
2 teaspoons of mustard seeds

2 sprigs of fresh dill

Start by preparing the brine. Boil the water and let it cool completely. 
Then sprinkle salt into it and stir until all the crystals dissolve.

Wash the radishes carefully, remove the leaves and roots. Then slice 
them or use a mandolin to roll them into thin rounds. Stuff the sterilized 
glasses with slices of radishes, continuously sprinkle them with mustard 
seeds and intersperse them with dill. Do not fill the jars completely—there 
should be at least 3 cm of free space between the radishes and the lid.

Pour the prepared pickle over the radish slices in the jars. They must 
be completely submerged, air and unwanted bacteria must not have 
access to them. If the radishes float to the surface, weigh them down with 
a ceramic weight or a boiled stone. The level of the infusion should reach 
approximately 2 cm below the rim of the glass—foam may form on the 
surface during fermentation.

Cover the jars with a lid, but do not tighten it. Transfer them to 
a tray or tray, place in a dark place and let the radishes ferment at room 
temperature (ideally 18–21 °C) for approximately 4–7 days. The exact 
time will vary depending on the room temperature (the higher the 
temperature, the faster the radishes ferment). Check and taste the radishes 
during fermentation (always with a completely clean fork)—as soon 
as the bubbles stop forming in the glass or the foam disappears, the pickle 
will start to clear and turn pink after the initial cloudiness, the radishes will 
taste good, sour, slightly pungent, it’s done.

Remove the paperweight or stone from the jars, close them and 
move them to the refrigerator. You can radishes eat now, consume them 
gradually, they will last up to several weeks in the refrigerator.

○● Serve fermented radishes with heavier meals, such as fatty meat—they 
will help with better digestion. 

Use the remaining pickle in salad dressings.

222 / 223

k at e r i n a  w i n t e rova

174 / 175

s u m m e r 

Linnaeus 
 currant cake

1 sheet (30 × 40 cm) 

Raw materials

600 g plain flour + for sprinkling

200 g of powdered sugar

½ teaspoon of ground vanilla 

12 g of baking powder

1 pinch of salt

rind from 1 chemically untreated lemon

250 g of butter + for wiping the baking sheet

2 eggs

approx. 300 g of currant jam

1 handful of sliced   almonds

Sift flour and icing sugar into a large bowl, mix with vanilla, baking 
powder, salt and finely grated lemon zest. Grate or cut the butter into small 
pieces into the flour mixture and beat in the egg. Quickly work the 
compact dough with your hands, just thoroughly combine all the ingredi-
ents, but do not over-knead the dough, it would be hard after baking. Shape 
the dough into a roll, wrap it in cling film and refrigerate for at least 1 hour.

Preheat the oven to 180°C. Sheet metal brush lightly with butter.
Roll out roughly ¾ of the dough on a floured rolling pin into a 

rectangle and use a rolling pin to transfer it to the prepared baking sheet. 
With your fingers, press the dough along the bottom to create raised 
edges. Prick the dough in several places with a fork and cover it with 
a thicker layer of mixed currant jam. Roll out a sheet from the remaining 
dough, and cut it into strips about 2 cm wide. Arrange them alternately 
on the cake to form a grid. Place the remaining strips around the perimeter 
of the cake and form a border from them. Decorate it with almond slices, 
press them lightly into the dough.  

Bake the cake in the preheated oven until golden, about 40–50 
minutes, after 35 minutes, test for doneness with a toothpick—if you 
poke it into the dough at the edge and it comes out clean and dry, the 
cake is baked and it only needs 5 minutes in the oven turned off.  

Remove the baked cake from the oven and let it cool completely 
before serving. It tastes best the next day after baking. Store it in a cool, 
moist place where it will spread. You can dust it with powdered sugar 
before serving.

○● Use half the ingredients for a 28 cm round cake tin.
If you want the dough to be shiny, brush it with beaten egg yolk 

before baking.

150 / 151

Strolling in the garden 
and picking gooseberries

I like grapes and wild cherries the most, then I like 
currants with gooseberries. Some  fruits, 

like  blackberries or raspberries, release too 
much juice in the glass for my taste.

GOD IS A PICKLE

From Czech kitchens to global tables: preserving as 
a ritual of memory, resilience, and identity.

Editors: gestalten &  
Šárka Otev el Camrdová & Marek Bartoš
Features: Full color, hardcover,
stitch bound, 256 pages,
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 40 (D)  £ 35  $ 50 (US)
ISBN: 978-3-96704-209-2

Recipes and Stories for 
Preserving the Seasons

9  783967  042092
R E L E A S E  (EUROPE  &  UK) :  FEBRUARY  2026
R E L E A S E  ( I N T E R N AT I O N A L ) :  A P R I L   2 0 2 6

God Is a Pickle explores food preservation 
through the Czech Republic—one of the 
world’s most secular nations, where pickling 
became a symbolic “faith.” With 100 + reci-
pes for pickles and preserves plus seasonal 
dishes that use them, it shows how a local 
tradition reflects a universal need for re-
silience, seasonality, and ritual.

Blending stories, history, and photogra-
phy, the book offers practical inspiration 
for the kitchen and a reflection on how 
simple, time-honored practices continue to 
shape identity everywhere.

WHAT TO EXPECT
•	 100 + recipes for pickles, preserves, and 

seasonal dishes
•	 Stories and photography showing 

how a Czech tradition reflects identity 
and resilience

•	 A book for anyone curious about 
seasonal cooking and how time-honored 
practices still shape us

ŠÁRKA OTEVŘEL CAMRDOVÁ is a Prague-born 
food writer and editor based in New York, 
with over a decade in publishing 
(Elle, Herbarium). Her work explores food 
and culture. MAREK BARTOŠ is a Prague-
based photographer and founder of 
Snack & Friends, working with chefs and 
publishers to tell visual food stories.
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コーヒーゼリー Kōhīzerī

Coffee Jelly

In Japan, sweet coffee jelly became a popular coffee-shop food from the Taishō era, when Western food and culture 
were in vogue. It is modeled after the set jellies of Europe, and Japan’s obsession with coffee jelly continues to this 
day. You can find it cubed and added to iced coffee or served in a parfait with whipped cream and red bean jam.

Notes: 
Both kanten and agar are setting agents made from algae, but they are made from different algae and produce 
slightly different results. You could also use regular gelatin. The setting strength of agar can also vary between 
brands. If you’d like to test yours before making this jelly, you can simmer ¼ teaspoon agar in ½ cup water for  
5 minutes, and then leave to cool and set. The consistency should be such that you can slice it into cubes. If it’s too 
soft or doesn’t set, you could double the agar in the recipe. As we are diluting the coffee with the agar water, you’ll 
need to make it double strength. If you like, you can make this with instant coffee. Replace the brewed coffee 
volume with water and add 2 – 3 tablespoons of instant coffee when you add the sugar.

1 tsp kanten or agar powder  
(see Notes, below)

3 tbsp granulated sugar 

175 ml (¾ cup) water

295 ml (1 ¼ cups) double-strength  
brewed coffee (see Notes, below)

You will also need:
Small shallow glass dish or jelly mold

Mix the agar powder and ¾ cup water in a small saucepan and 
place over high heat. Bring to a boil, then immediately reduce to 
low and simmer for 5 minutes while stirring. 

Add the sugar and stir through until dissolved. Remove from heat. 
Pour in the brewed coffee. 

Pour the liquid into the dish or mold and leave to cool. Once 
cooled, place into the refrigerator until set.

SE
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97Breads with extra ingredients

12:00 Mix together almost all the water (start with 
21 ¼ ounces / 600 g), sourdough, and flour in a bowl. 
Cover with a lid / kitchen towel. 

12:30 Mix in the salt and half of the remaining water 
(1 ⅓ ounces / 40 g). Cover with a lid / kitchen towel.

13:00 Add the last of the water and fold the dough 
over itself. Take one edge of the dough, pull it up, and 
fold it over itself. Rotate the bowl a quarter turn and 
repeat until you’ve folded all the dough. Cover with 
a lid / kitchen towel.

13:30 Pour the olive oil into the dough and work it 
in by folding the dough. All the oil should be mixed 
into the dough when the last fold is done. Cover with 
a lid / kitchen towel.

14:00 Fold the dough a third time.

14:30 Fold the dough a fourth time.

Ciabatta
A wonderfully crispy and light bread.

16:30 Place the entire dough bowl in the refrigerator 
until the next day.

Bake the next day. Place a baking steel or sheet pan in 
the middle of the oven. At the same time, place an 
oven-safe dish at the bottom of the oven. Preheat the 
oven to 480°F (250°C) for 1 hour, using the top and 
bottom elements. 

Flour the counter thoroughly. Pour all the dough 
onto the floured counter. Flour the top quite 
generously. Stretch the dough out so that you get 
a fairly oblong rectangular shape. The idea is that 
you should get six even rectangles from the dough. 
I usually start by dividing the entire dough in half, 
lengthwise. Then I cut out three approximately 
equal-sized pieces from each “strip.” Place the dough 
pieces on a generously floured proofing cloth and 
pull the sheet up between the pieces so that they 
have an edge to rest against. Let them sit for at least 
1 hour, preferably 2, until they become puffy and 
gas bubbles appear in the surface of the dough.

When it’s time to bake, use a peel and your other 
hand to flip the dough pieces over so they end up 
upside down on a sheet of baking paper. 

I usually bake three or four breads at a time. Slide 
the sheet of baking paper and the dough into the 
oven (without scoring) using a peel. Pour ½–1 cups 
(100–200 ml) of boiling water into your baking dish 
and close the oven door.

Set a timer for 15 minutes and check the bread when 
the time is up. It usually takes 15–20 minutes in total 
to bake.

Repeat the procedure with the other sheet of 
baking paper.

Weight Ingredients Baker’s 
percentage

total flour weight: 
28 ¼ oz. (800 g) for about 6 breads 100 %

28 ¼ oz. (800 g) bread flour 100 %

24 oz. (680 g) water 85 %

7 oz. (200 g) sourdough 25 %

¾ oz. (20 g) salt 2.5 %

¾ oz. (20 g) olive oil 2.5 %

222222

달고나 커피 Dalgona keopi

Dalgona Coffee

This coffee is named for its similarity in flavor and appearance to honeycomb candy, called dalgona in Korean. 
Although it has been recently popularized by Koreans, it most likely originated elsewhere. A number of countries have 
been making this coffee for years, including India and Pakistan, where it is called phitti hui, phenti hui, or pheta coffee.

Notes: 
You have to use instant coffee and sugar for this recipe; it won’t work with regular brewed coffee. The dehydration 
process and addition of emulsifiers in instant coffee results in a creamier, foamier beverage once blended. Sugar 
increases the viscosity, holding the foaminess for longer. You can also make this with hot, steamed milk, or chilled 
milk for an iced coffee.

2 tbsp instant coffee

2 tbsp granulated sugar

2 tbsp hot water

1 cup iced or hot milk

You will also need:

Hand blender with whisk attachment  
or mixer (optional)

Put the instant coffee, sugar, and water in a mixing bowl and whip 
until the mixture is thick, pale, and creamy. It will take at least 
2 – 3 minutes. If you are whipping by hand, it could take 8  –10 minutes 
or more.

Pour the milk into a glass, and spoon the whipped coffee mixture  
over the top. 

Stir through before drinking.
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SOURDOUGH FOR ALL

SPILL THE BEANS
Global Coffee Culture 
and Recipes

Sourdough baking is a blend of technique, intuition, and 
patience—an age-old craft that transforms humble in-
gredients into extraordinary breads. With over 50 recipes, 
this book is a welcome guide for bakers of all levels.

Life doesn’t work without coffee. Spill the Beans tells the 
story of the world’s favorite drink through delicious 
recipes of regional coffee specialties. The book unveils 
the richness of coffee culture, the history of beans, and 
coffee folklore from around the world.

“An essential title for armchair travelers, curious foodies, 
and cafe-hoppers alike.” ACQUIRE

ABRAHAM’S KITCHEN
Israeli and Palestinian  
Food Culture and Recipes

RICE AND SHINE
Recipes and Delicacies 
for Every Occasion

By: Kenny Jakobsson
Features: Full color, hardcover,
stitch bound, 184 pages,
18 × 24 cm, 7 × 9 ½ inches
Price: € 35 (D)  £ 30  $ 50 (US)
ISBN: 978-3-96704-181-1

9  783967  041811

9  783967  042030

Editors: gestalten & Lani Kingston
Features: Full color, hardcover,
stitch bound, 272 pages,
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 39.90 (D)  £ 35  $ 60 (US)
ISBN: 978-3-96704-203-0

Editors: gestalten & David Haliva
Features: Full color, linen hardcover,
stitch bound, 304 pages,
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 45 (D)  £ 40  $ 65 (US)
ISBN: 978-3-96704-135-4

9  783967  041354

By: Anette Dieng & Ingela Persson
Features: Full color, linen hardcover,
stitch bound, 188 pages,
18 × 24 cm, 7 × 9 ½ inches
Price: € 35 (D)  £ 30  $ 50 (US)
ISBN: 978-3-89955-999-6

EAT YOUR GREENS!
22 Ways to Cook a Carrot and 
788 Other Delicious Recipes to Save 
the Planet

By: Tove Nilsson Jakobson
Features: Full color, linen hardcover,
stitch bound, 232 pages,
18 × 24 cm, 7 × 9 ½ inches
Price: € 35 (D)  £ 30  $ 50 (US)
ISBN: 978-3-96704-166-8

9  783967  041668

By: Stefan Ekengren
Features: Full color, linen hardcover,  
stitch bound, 208 pages,
18 × 24 cm, 7 × 9 ½ inches
Price: € 35 (D)  £ 30  $ 50 (US)
ISBN: 978-3-96704-164-4

9  783967  041644

POTATO TOTAL
Timeless Recipes for 
Every Home Cook

COOKING GREENS ON FIRE
Vegetarian Recipes for  
the Dutch Oven and Grill

By: Eva Helbæk Tram & Nicolai Tram
Features: Full color, hardcover,  
stitch bound, 208 pages,
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 39.90 (D)  £ 35  $ 60 (US)
ISBN: 978-3-96704-153-8

9  783967  041538

COOKING ON FIRE

9  783967  041316

By: Eva Helbæk Tram & Nicolai Tram
Features: Full color, hardcover,
stitch bound, 272 pages,
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 39.90 (D)  £ 35  $ 60 (US)
ISBN: 978-3-96704-131-6

ORIGINALE
Recipes and Essentials 
of Italian Cooking

9  783967  041507

Editors: gestalten & Remo Viani
Features: Full color, linen hardcover,
stitch bound, 272 pages,  
22.5 × 29 cm, 9 × 11 ½ inches
Price: € 45 (D)  £ 40  $ 65 (US)
ISBN: 978-3-96704-150-7

A YEAR WITH 
OUR FOOD STORIES
Gluten-Free Seasonal Fare

9  783967  040739

Editors: gestalten & Our Food Stories
Features: Full color, hardcover,
stitch bound, 240 pages,
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 35 (D)  £ 35  $ 50 (US)
ISBN: 978-3-96704-073-9


